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UNIT 1

FINANCIAL SYSTEM

The active vocabulary of the Unit.

assets

AKmueu

mutual

CRINbHUU, 63AEMHUTL

liabilities

20006 '}Z3GHH}Z, nacusu

mortgage lending

inomeune KpeoumyeamHs;

to comprise

GKJlrouamu

credit unions

kpellumHni cninku,
mosapucmea 63aEMHO20
kpellumy

public finance

/leporcasni ghinancu

competitive rates

KOHKYPEHMOCHPOMONCHI
cmasku

corporate finance

KopnopamusHi ginancu

trust companies

mpacmosi KoMnauii

provision

3abe3neyenHs

lending institutions

Kkpe/[umnui ycmanosu

essential services

HeoOXIOHI nocyeu

to manage estates

npaesuiAimu MAtHOM

encouragement

BAOXOUEHHA

trustee

/[osipena ocoba

implementation

307liCHeN A, 8MINEHHA

to provide loans

Haﬂaeamu NO3UKU

to pass budget

nputimamu 610 /{orcem

insurance agents

cmpaxoei azennmu

onnama npayi, sunazopo/la,

revenue J{oxi/] remuneration .
KoMneHcayis
to be derived from sthibymu ompumanum 6i/] contractual
4020Cb institutions /loecosipni ycmarosu

economic entity

cy0 'exm ekoHOMIUHOT

to be entitled to

mamu npaeo Ha

isnbnocmi
multilateral bazamocmoponHtiil security firms bpokepcobKi gipmu
. npu/lammuuii, 3acmocosHul .
applicable pull to facilitate cnpusimu, noaecutysamu
.\ . obaynutl, pozcy/lnusuti,
authorities opeanu ena/lu prudential LT
npy/lenyivunuti
government . . .
. vps/losi eumpamu prominent BU3HAYUHUL
consumption
transfer payments  |mpancghepni nnamexnci  multiple nations  |kiroxa kpain

nitveu, noe '3ami 3

retirement benefits : bilateral /[6ocmoponHiil
suxo/lom Ha nemuciro
0OMedHCceni, Mi3epHi
scarce resources roughly npUOIUIHO
ecypcu
burden mseap mutual interest 63AEMHA 3AYIKABNEHICMb

to communicate plans

nOBGIOOMIAMU NAAHU

formerly

paniuie

allocation

PO3N0OINIEHHS

tools of investment

IHCIMPYMEHMU IHBECNYBAHHA

building societies

orcumnoso-oy/lisenvhi
Koonepamusu

promoting

CNPUAHHA



http://en.wikipedia.org/wiki/Mutual_organization
http://en.wikipedia.org/wiki/Credit_union
http://en.wikipedia.org/wiki/Trust_company
http://www.investorwords.com/2511/insurance_agent.html
http://en.wikipedia.org/wiki/National_Income_and_Product_Accounts%23Accounting_for_National_Product:_The_Right_Side_of_the_Report
http://en.wikipedia.org/wiki/Scarcity
http://en.wikipedia.org/wiki/Building_society

2. Provide definitions of the following terms.

1) funds n [plural] money that an organization needs or has;

2) overdraft ».[C] British English the amount of money you owe to a bank when
you have spent more money than you had in your account;

3) capital n. [U] money or property, especially when it is used to start a business or
to produce more wealth;

4) taxes n. [U and C] an amount of money that you must pay to the government

according to your income, property, goods etc and that is used to pay for public
services;

5) security n. (plural securities)

1) [U] actions to keep someone or something safe from being damaged, stolen, etc.
2) [U] a feeling of being safe and free from worry about what might happen;

3) [U] property or other assets that you promise to give someone if you cannot pay

back the money that you owe them;
4) [C] a financial investment such as a bond or share, or the related certificate showing
who owns 1it;

6) benefit n. [U and C] an advantage, improvement, or help that you get from
something;

7) savers n. [C] people who save money in a bank;

8) borrowers n. [C] people who have borrowed money and have not yet paid it all
back;

9) investors n. [C] people who give money to a company;

10)  service n. [C] the official system for providing something, especially something
that everyone in a country needs to have, or the official organization that provides it.

3. Use your dictionary to find the corresponding nouns and translate both the
verbs and the nouns.

1) to allocate - allocation; po3noaUIATH - PO3MOILT;

2) to act - activity - action; JiATH - TisUTbHICTb - JIiS;

3) to encourage - encouragement; 320X04yBaTH - 320X0YCHHS;

4) to implement - implementation; 311iiCHIOBAaTH - 31HCHEHHS;

5) to provide - provision; 3a6e3nedyBaTH - 3a0€3MCUCHHS;

6) to consume - consumer, consumption; CIOXHUBATH - CTIOKWBAY, CIIO’KUBAHHS;
7) to pay - payment, payer, payee;, INIaATUTH - OIlIaTa, INIATHUK, OTPUMYyBad
TJIATeXKY;

8) to grow - growth; 3poctartu - 3pocTaHHs;

9) to employ - employment / unemployment, employer, employee; Haiimatu -

3alHATICTB / 6€3p00ITTS, IpaleiaBellb, IPaliBHUK;
10)  toinvest - investment, investor; IHBECTyBaTH - IHBECTHIII1, IHBECTOP.

4. Decide which nouns are countable (C) and which are uncountable (U) ones.



1) U;2)C;3)U;4)C; 5 C;6)U; 7)C; 8) C.

5. Use the words in the box to complete the sentences.
1 - allocate; 2 - communicate; 3 - motivate; 4 - evaluate; 5 - provide.

6. Put the following countries in the right order.
1 - USA; 2 - Russia; 3 - Japan; 4 - the United Kingdom; 5 - Saudi Arabia.

L

Pre-reading tasks:

1. Match the two parts (A and B) to make partnerships. Translate them.
1) -d), trust companies - TpacTOB1 KOMIIaHI1;

2) - h), building societies- xKuUTI0BO-Oy1iBEJIbHI KOOTIEPATUBH;

3) -g), investment banks - iHBecTuIIIiHI OaHKU;

4) - a), depository institutions - JE€MO3UTHI YCTAaHOBH;

5) -b), pension funds - neHciitHi hoHaY;

6) - c), separate agencies - OKpeMi ITPeJCTABHUIITBA, YCTAHOBH,

7) -e), governing bodies - kepiBHI OpraHu;

8) -f), security firms - 6pokepchki Gipmu.

2. Translate the following phrases from Text B.
1) HaJaBaTv (P1IHAHCOBI MOCITYTH;
2) OyTH BIAMOBIIaJIBHUM 3a MEePEKa3 KOILITIB;

3) MOJIETIIIYBATH MOTIK TPOIIEH;
4) HaJaBaTH KOIITH JJIS TTIO3UK;
5) 3aXUCT MpaB CHOKUBAYIB Ta CTA0UIbHICTD PUHKY;

6) PEryJIIOBATHUCS YPAIOM;

7) MaTH OKpeM1 PEICTAaBHUIITBA JJISl PI3HOT'O TUIY YCTAHOB;
&) 3ay4yaT NpyAeHLINHE PeryOBaHHS;

9) T'OJIOBHI KE€p1BH1 OpraHu;

10) HamaBaTH MO3UKH.

S. Find the terms in the text that match to the following definitions.
1) mortgage; 2) intermediary; 3) loan; 4) service; 5) facilitate.

6. Complete the sentences with the appropriate form of the words in brackets.
1 - been established; 2 - generally; 3 - occasionally; 4 - created; 5 - classified; 6 - known;
7 - managing; 8 - the largest; 9 - roughly; 10 - developing; 11 - emerging; 12 - have
established.

7. Match the two parts (A and B).
1)-e);2)-d);3)-1);4)-a);5)-b); 6) - c).


http://en.wikipedia.org/wiki/Trust_company
http://en.wikipedia.org/wiki/Building_society

8. Complete the chart with different parts of speech.

noun adjective verb
government governmental govern
finance financial finance
establishment established establish
correspondence corresponding correspond
globe global -
provision provided provide
emergence emerging emerge
profession professional -

9. Translate into English.

1. Budget is an estimation of the revenue and expenses over a certain period of time in
future.

2. It can be created for an individual, a family, a group of people, businesses,
government, a country, or any organization that makes profits and spends money.

3. Financial institutions are organizations that are focused on dealing with financial
transactions, such as investments, loans and deposits.

4. Financial institutions are composed of organizations such as banks, insurance and
investment companies, trust companies, building societies and others.

5. All people depend on the services provided by financial institutions.

6. International financial institutions are set up to facilitate economic development and
trade.

7. Striking / The brightest examples of international financial institutions are the
World Bank and International Monetary Fund.

8. Typically these financial institutions are represented in more than one country.

9. Overdraft is a popular form of financing because it has the advantages of
availability, convenience and flexibility.

10. There are organizations that specialize in investing in companies.



UNIT 2

EXCHANGES. INFLATION

The active vocabulary of the Unit.

cy6 'exm; wopulluuna ocoba

YiHa npu He2auHil nocmasyi i

entity spot price onaami
stock exchange don/losa bipoca urchasing power |kynisenbHa CnpoMONCHICIb
commodit MoBaAPHO-CUPOBUHHA
Y 064p P households /[omawne cocnooapcmeo
exchange biporca
bond oonicayis to sustain ni/[mpumysamu
securities demand-pull iHAYyis 6 pezyromami
yiHHi nanepu inflation Ha/[nuwky nonumy
o . . Banuwamu /ympumysamu
derivatives /[epusamusu to retain earnings . S
3apobimox
. . IHQIAYIA, CMUMYTbO8AHA
futures ¢ 'ouepcu cost-push inflation Py )
3pocmanHsaM umpam
forwards cmpoxosi yeo/lu incentive cmumyn
supply and demand . )
nonum ma npono3uyis redemption BUKVH, NO2AUUEHHS]
raw materials cuposuna to persist Hanoasicamu
MIHIUGLCY, nepemeoprogamu Oope Ha
volatility HenocmitHicmo, to monetize the debte g i P P
Hecmanicmes P
. Oymu 8 cnucky, oymu .
to be listed Y Y OF output npo/lykyis, eunyck
3apeecmposanHum

nonudxcenHs: porn/[o60i Kom

bear market , input exna/l, 6necok
HOHKMYypu
on/losa kou tonkmypa, junemployment
bull market ¢ ﬂ P ploy . .
1o niosuuyeEMbCs rate i6eHb Oe3pobimms
issue/ to issue sUNyCcK / eunyckamu to combat bopomucst
stock indexes Oiporcosi in/lexcu to spur to .
P & p cnonykamu, niooyprosamu /[o
ownership 61ACHICMD GDP BBII

to be entitled to

mamu npaeo Ha

commercial paper

KoMepyituHul
seKcenb

Pre-reading task.
1.

Match the following words with their Ukrainian equivalents.

1) -h);2)-d);3)-g);4)-b);5)-a);6)-1);7)-c); 8 -e).

3.

l1-c);2-¢);3-b);4-a);5-d).

4.
1.

Match the two parts of the sentences.

Decide whether the following statements are true or false.
False. Stock exchange is only the most important component of a stock market.




2. False. The trading floor of any stock market is very noisy and pressure is very
high especially during the period of volatility.

3. False. Bear markets are more challenging for traders than bull markets.

4. True.

5. False. People become shareholders when they buy shares.

6. False. Shareholders do not necessary receive their share of the company’s profit
in

7. cash. The corporation may choose to retain earnings or pay them out to
shareholders as dividends.

8. True.

9. True.

5.  Find in the text the words that mean the following.
a) entity; b) broker; c) derivatives; d) bear market; e) bond; f) share; g) securities; h)
recession; 1) index; j) spot price.

%k skk

1.  Match the following words with their Ukrainian equivalents.

1) -g);2)-1);3)-a);4)-]j);5)-b);6)-1); 7)-1); 8) -m); 9) - ¢); 10) - k); 11) - ¢); 12)
-n); 13) - d); 14) - h).

2.  Read the text and answer the questions.

1. The money markets are a network of corporations, financial institutions,
investors and governments, which need to borrow or invest short-term capital (up to 12
months).

2. A business or government that needs a short-term capital only can use the
money market.

3. Businesses go to banks to get a long-term capital.

4. It pays to deposit money with investment companies because the interest rates
are higher than banks usually offer.

5. T-bills in a country’s own currency are generally the safest possible investment.
6. They are called time deposits because the holder agrees to lend the money for a
specified amount of time. (He lends money by buying the certificate).

7. Certificates of deposit (CDs) are considered to be written promises to repay a
debt.

8. The investor avoids a loss if the price of securities, and their value as collateral
falls.

4. Complete the statements.

1 - lower; 2 - bonds issued by governments; 3 - maturity; 4 - face / nominal value; 5 -
commercial paper; 6 - a repurchase agreement ( repo); 7 - is guaranteed by the
government; 8 - a discount.

9
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5. Put the words in the correct order to make statements.

1. A dealer tries to find a long-term buyer for securities.
2. They are issued by banks to large depositors who can then trade them in the
short-term money markets.
3. They can also deal with irregular cash flows more cheaply.
4. A bank wants to invest money that depositors could withdraw at any time.
5. Borrowers can find short-term liquidity by turning assets into cash.

kkk

2.  Find in the text the English equivalents of the following words.

1) to strike fear into the heart; 2) money’s purchasing power;
3) simultaneously; 4) if left untreated; 5) to reduce consumers’ income; 6) to combat
inflation; 7) to spur to action; 8) to result in.

3.  Match the following words with their definitions.
1-b);2-d);3-¢);4-1);5-2),6-g);7-¢).

4. Complete the sentences with the appropriate form of the words provided in
the brackets.

1) purchasing;

2) circulation;

3) mutually;

4) untreated;

5) printing;

6) employment;

7) consumers;

8) ability.

5.  Translate the following sentences into English.

1. Should your company be listed on a stock exchange to be able to trade shares
there?

2. Various factors affect supply and demand on stock exchanges.

3. Shareholders are entitled to the profit the corporation makes.

4. Anybody can become a subject of inflation: governments, businesses,
households.

5. To stop demand-pull inflation, the consumers must be given an incentive to
save more than to spend.

6. Can hyperinflation occur if Central banks are monetizing the debt?

7. Cost-push inflation occurs when input prices increase and it is always
associated with the decrease of GDP.

8. Purchasing power of the hryvnya is much lower than that of the dollar.

9. Contracts on a commodity exchange include spots, forwards, futures etc.

10. What can happen if the Central bank puts too much money into circulation.



UNIT 3

BANKING

The active vocabulary of the Unit.

. 03pobamu,
to devise posp to lend (to) smb nozuuamu KOMycb
npu/lymysamu
financial regulation dinancosuii pecnamenm popular medium nonynapHuil 3acio

loan (to make loans)

nosuxa (na/lasamu
no3uKi)

to keep up with

He si/[cmasamu 6i/] /
iimu 6 Ho2y

interest

6i/[comok / npoyenm

to execute transactions

3/{iticnioeamu onepayii’

HaOIp / KOMNIeKC

HaYyioHANbHA OAHKIBCLKA

to handle money matters

a set of standardized OaHKIBCHKI
cman/lapmuzosanux bank accounts
procedures paxyuku
npoye/lyp
) . } /
domestic banking CIYMpILI Bpecy1b08y8amu

system epOULO8] NUMAHHS
cucmema
. ) . Oymu

universal currency yHigepcanvHa santoma  [to be compatible .

CYMICHUM, CXOHCUM
, VYIpAGNIiHHA

to emerge 3'aenamucs, unukamu |management of assets

akmueamu

resolute banking system

6pecybosana
banxiscbka cucmema

to go through

npoumu, no/lonamu

BUDIULATBHO, KPUMUYHO, . no/lonamu
. . to overcome uneasiness
crucially mym piutyye 3aHenoKOEHHS
gradually 1nOCMYNn060, NGO transaction receipt uek 6i/] onepayii
financial institution inancosa ycmanosa  [via computer yepes Komn romep
038UBaAMUCS, )
to evolve P . to take a while . .
egonoyionyeamu satimamu Jleskuil yac

to introduce legislation

npuﬁmamu 3dKOHU

banking tutorial

noCiOHUK
3 DaHKIBHUYMBA

AXYHKY

London Royal Jlonooucvka to eliminate paper yeyHymu pobomy 3
Exchange Kopoaiecoka Oipoca handling J[oxymenmamu
regarded as siky poszens/lanu sik to log on BILIMU 8 CUCTEMY
to withdraw sabupamu, snivami 3 to upgrade noHOBUMU

to borrow from smb

no3udaniu 6 KococCob

11
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2. Match the following words with their Ukrainian equivalents. Find them in
the text A and translate the sentences into Ukrainian.
1 -d);2-g);3-¢);4-b);5-1);6-a),7-h);8-c¢).

3. Scan the text and find the answers to the following questions.

1. Because the earliest banks go back to biblical days, about 4,000 years ago. Also
it is known from early records that the ancient civilizations of Rome, Greece, Babylon,
China and Egypt all made use of banks.

2. Because countries’ borders were crossed and travelling throughout the globe
became more common.
3. Because it emerged in the 16th century.

4. Find in the text the terms that match to the following definitions.
a) to cross; b) concept, phenomenon; c) hayday; d) guarantee; e) currency; f)
legislation; g) instability; h) interest.

5. Match the terms to their definitions. Use them in sentences of your own.
1) -¢);2)-d);3)-a);4)-b);5)-g);6)-e); 7) - 9.

6. Choose the correct word.
1) borrow;

2) earn;

3) save;

4) spend;

5) lend;

0) withdraw.

7. Use the correct tense form (the past simple, the past continuous or the past
perfect) of the words in brackets.
1) arrived, had disappeared;

2) had already begun, was, was;

3) were;

4) drove, opened, gave, signed, was;

5) walked, was talking, were working busily, were discussing quietly.

9. Form nationalities from the given countries and empires.
1) Roman; 2) Greek; 3) Babylonian; 4) Chinese; 5) Egyptian;
6) Italian; 7) English; 8) German; 9) Spanish; 10) Japanese.

%*skk

3. Match the two parts (A and B) to make a phrase. Translate the phrases into
Ukrainian.

1) - d); 3poctaroua noMyIsSIpHICTS;

2) - f); TexHonOTIYHI yog00aHHS;



13

3) -c¢); 3A1lCHIOBATH Olepaliii;

4) - a); KOPUCTYBATUCS KIJIbKOMA OaHKIBCHKUMH paxXyHKaMu;
5) -e); mojoJaTH 3aHETTOKOEHHS,

6) -b); HaEPYKyBaTH Y€K BiJl Omepalii.

4.  Find in the text the English equivalents of the following words and word
combinations and make up a sentence with each of them.

1) to handle several bank accounts; 2) the possibilities of the Internet are endless; 3) to
click on the correct button; 4) to keep up with the changing technological preferences;
5) when it comes to money matters; 6) to pay bills and check balance; 7) to go through
successfully; 8) to offer customers support.

5. Complete the sentences with the appropriate form of the words in
brackets.

1) popularity;

2) financial;

3) transactions;

4) powerful;
5) handling.

6. The list below provides some more advantages and disadvantages of online
banking. Divide them into two separate columns:

Advantages: 1,4, 5

Disadvantages: 2, 3, 6

7 Translate the following sentences.

1 Banking has actively developed only during the last few centuries.

2. As Andrew earned little money, the bank could not give him a loan.

3 People often spend a lot of money on unnecessary things, then they regret about

4. International banking model had existed before the fall of the Roman Empire.
5. If you want to start / to set up your own business, you have to save more money.
6. Virtual banks exist in the Internet where they perform /execute various
transactions.

7. Online banking allows customers to perform /execute financial transactions via
your own computer.

8. Now banks are becoming more and more popular.

9. Despite the fact that online banking simplifies people’s lives / makes people’s

lives simpler, it has certain disadvantages.
10. These days, with the help of online banking you can do anything without leaving
home.



UNIT 4

TYPES OF BANKS

The active vocabulary of the Unit.

banking facilities OaHKi8CbKI nocyau overdraft ogepopagm
hand-in-hand niiy-o-niiy collecting cheques  |nputimanns yexis
monetary matters epouosi cnpasu bill of exchange BeKcenb

financial intermediary |pinancosuil nocepednux merchant bank mopzosuii Oamk

financial deficit /
surpluses

dinancosuii [egiyum /
na/[nuwox

share ownership

enacHicmo y hopmi
akyiu

saving habit

BeUYKA 361011461()9/6‘)1661”11/{

to issue shares
& debentures

sunyckamu akyii ma
ooOnicayii

salaried people

natimani mo{u

expansion

O3UWUPEHHA

to create a habit

BUPOOUMU /MAMU 36UYKY

Land Development
banks

OanKU 3eMelbHO20
036UNKY

moeapu mpueailoco

durables taxation 0no0amKy8amHs
KopucmyeanHs

to carry / perform suronysamu / 3/[iticniogamu ouesu/{nut, A6HUI,

functions Dynryii apparent eu/[umuii

NO3UKU

postal department nowmose gi/l/linenns to hand over nepellasamu
. . ompumysamu
to owe money Babopeysamu epouti to gain returns Toxil
general public izuuni ocoou huge losses senuuesHi empamu
. nepexazysamu
lender of last resort . ...to remit money pexazy
kpe/lumop ocmannboi incmanyii epoui
0620 | KOpOMKOMEPMIHOBI . . . .
long/short-term loans X P P foreign bills IHO3eMHI paXyHKU

rincipal responsibility

ocHosHULL 0006 30K, 6i/lnosi/lan
bHICTb

consumers banks

cnoocusyui banxku

issue of paper currency

sunyck / emicis nanepogux
epowieti

for purchase

/[ Kynieni

non-profit making
institution

HeKoMepyiliHa ycmanoea

mortgage

inomexa

low income groups

epynu (no/leti)
3 HuzbKkum J{oxollom

settlement services

nociyau wo/lo
PO3PAXYHKOBUX
onepayi

thorough control

emenbHull KOHMpOJib

2.
)
2)
3)
4)
S)
6)

KpPEAUTIB Ta OBepaApadTiB;

Translate the following phrases from Text A.
I'pOIIOBI Ta (PIHAHCOBI CIIPABH;
(hiHaHCOBA TISTHHICTS;

OyTH KOPUCHUM JJI HAMMAHUX JIFOJIEH 1 TPYT JIFO/IeH 3 HU3bKUM JI0X0JIOM;
BKJIQJIaTH TPOIIIi B oOJIiTarlii Ta mMiHHI Hanepw;
3MiiCHIOBATH (DYHKIIIT OomaaHuX OaHKIB;
JaBaTH KOPOTKOTEPMIHOBI MO3MKH MIAMPUEMLSAM y BUTJISA1 TOTIBKOBUX

14


http://en.wikipedia.org/wiki/Share_%28finance%29
http://en.wikipedia.org/wiki/Lender_of_last_resort
http://en.wikipedia.org/wiki/Lender_of_last_resort
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7) I'POIIOBI MEPEKa3H 3 OJHOTO MICLISI B 1HIIIE;

8) 30MpaTH KOIITH IIUISIXOM BUITYCKY aKI[ii Ta 00Jirarii;

9) HaJIaBaTH JIOBITOTEPMIHOBI KPEAUTH / MO3UKH VISl PO3IIMPEHHS Ta MOJIepHI3aIlii
rajxys3eu.

3. Find in Text A the equivalents to the following phrases.

1) to provide various services; 2) financial intermediary; 3) customers’ financial help;
4) to connect those who are having financial deficit to those having surpluses; 5) to
collect money from general public; 6) the main objective; 7) bill of exchange; 8)
long-term loans; 9) collecting cheques.

Change the following active sentences into the passive ones.
More than 100 000$ will be put on bank account by Nick.
All his money has been lost in the lottery.
Different payment services are provided by banks.
Some amount of money is being borrowed by Mr. Smith from his friend now.
The wallet was lost by Harry 2 days ago.
Some money is going to be deposited by Martin.
Revenue can be generated in a variety of different ways.
A lot of measures have been taken by American banks in the past 20 years.

PN R WD =

6. Complete the passage below using words from the box.
1) number; 5) account;

2) tellers; 6) checks.

3) deposit;

4) withdraw;

%k skk

1. Decide if the statements are true (T) or false (F)? Correct the false ones.
1 -T;
2 - F - Reserve Bank of India is a central bank in Asia.

3 -T;

4 - F - Investment banks most often work with firms, or consumers with large
quantities of savings.

5 -F - Commercial banks collect money from general public and give short-term loans

to businessmen by way of cash credits, overdrafts, etc.

2. Insert appropriate prepositions where necessary.
1) in;

2) in;

3) from;

4) off/back;

5) in.
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3.  Match the words with their opposites.
l1-¢);2-1);3-a);4-b);5-1);6-4d).

4.  Match the following words with their definitions
1-d);2-e);3-a);4-b);5-g);6-c¢);7-¢); 8-1).

5.  Complete the following sentences.

1.  In my country the most important bank is the National Bank of Ukraine.

2.  The banking services that I use are taking credits, transfering money, paying bills
and others.

6.  Translate into English.

1.  Most banks are profitable, private enterprises.

2. Some of them are owned by the state or they are non-profit making organizations.
3. Commercial banks meet the financial needs of various branches of economy such
as agriculture, industry and trade.

4. Some banks are very large and carry out many different functions, while others
are more specialized.

5. Incase of crisis central banks usually act as the lender of last resort.

6. Consumers banks are mostly widespread in developed countries and their main

function is to provide loans to consumers for purchasing such goods as cars, furniture,
etc.

7. If you do not know in which bank to deposit your money, take advice of a good
banker.

8. One of the most profitable activities is investing money in securities.

0. Several years ago, some banks in our country suffered from huge losses and went
bankrupts.

10. Tom owes his friend a large sum of money.



UNIT 5
FUNCTIONS OF BANKS
The active vocabulary of the Unit.
to assemble capital  [zoupamu kaniman gredlt . Kpeouma JUATBHICTS,
intermediation nocepeoHUYmeo
. to be paid overtime |[6ymu onnauenum 3a

to make collections

3anyyamu Koumu noHaoHopMos8y pobomy
to check out nepesgipsamu advance asamnc
to transfer funds nepexasysamu epouti to deduct siopaxoeysamu

to issue notes

sunyckamu bankHomu

huge reduction

BHAYHE 3HUNCEHHA

cnpuimamu Ha 8ipy,

OarnxiecvKkuil 30ip, niama 3a

to take for granted  |gsasrcamu camo coboro bank charges
. nocmyau 6aHKy
3pO3yMiUM
to extent npocmsacamucs to promote npocysamu
. BUKOPUCTNOBYBAMU . . midicOeparcasHe
to utilize funds P Y interstate banking P
Kowmu OaHKieHUYME0

checkable deposits

OAHKIECLKI Oeno3umu, 3d
STKUMU MOIHCTIUBI
03PAXyHKU YeKamu

surplus funds

HAOTUUKOBT KOULIMU

paxyrnok HAY

NOW (Negotiable |(paxynox 3 nakazom npo  [to prevent losses  panobicamu empamam
Order of Withdrawal)lsuryuenns xowmis)
ultimate borrowers |kinyesi nozuuanbHuKu execution GUKOHANHS

ooling / spreading |06 '¢/[nanns /posno/lin . o
P g/sp g ﬂ posno/l trustworthiness HaOlliHiCMb
risks U3UKIG

e 3abe3nevysamu .
to provide liquidity [ . interest rate NnpoyeHmHa cmaexka
1iK8IOHICMb
checking account NOMOYHUL PAXYHOK to acquire npuodbamu, Habysamu
to evaluate oyingamu liquidity risk UBUK TIKGIOHOCMI
. . . - npononyeamu nociyeu,
creditworthiness kpeoumocnpomodicHicms  to offer facilities P Y . Y
MOXHCTUBOCT

middleman nocepeoHuK expert judgment excnepmua oyinka
settlement of . .

ayments epecyn06anHs niamedicieé  [to experience 3aznasamu, eunpooysamu

clearing and
settlement systems

KipuH2081 ma
PO3PAXYHKOBI cCucmemu

to discount

BHUMNCYSamu

reservoir of funds

e3eps Kouimis

2.

1 -d);2-¢);3-b);4-a).

3.

6-¢);7-Db).

Match the phrases to their definitions.

Match the terms to their definitions. Use the Glossary to check. 1 - ¢); 2 - f);
3-d);4-g);5-a)

17
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4. Use the terms from the box to complete the passage below.
1 - financial, 2 - to make, 3 - securities, 4 - rates, 5 - lenders, 6 - machinery, 7 - reservoir,
8 - investments.

5. Fill in the correct type of conditionals.
1 - had deposited; 2 - have; 3 - would spend; 4 - had had; 5 - had worked.

6. Choose the correct term.
1-b);2-¢);3-b);4-¢);5-¢);6-c);7-a);8-c;9-b;10-b.

%kskk

1. Insert the correct prepositions.
1 - for; 2 - by; 3 - to; 4 - into; 5 - of} 6 - of; 7 - with; 8 - about; 9 - for.

2. Match the words to their definitions.
1-c);2-a);3-d);4-¢);5-D).

3. Making up dialogues.

Transferring Money

: How are you doing?

: Great. Thanks.

: Can I help you with something?

: I'would like to transfer some money.

: Where would you like to transfer money from?
: Take it from my savings account.

: Where would you like the money transferred?
: I want it transferred into my checking account.
: How much would you like to transfer?

: I would like to transfer $200.

: Will that be all today?

: That's it for today. Thank you.

Opening Another Account

: How could I help you today?

: I need to open a second account.

: What kind of account would you like to open?
: I need another savings account.

: Do you have another account with us?

> [ sure do.

: Would you like to transfer money from that account into your new one?
> That's fine.

: How much would you like to transfer?

: Transfer $100, please

: Give me a moment while I complete your transaction.
: That's fine. Thank you.

SEWEWENE R X

TP E WS NE R X


http://chestofbooks.com/finance/banking/Elementary-Banking-AIB/The-Auditor.html%23investments

6. Translate into English.

1. Bank performs / carries out a number of functions which include deposits
receiving, funds transferring, discounting or making loans and some others.

2. Banks act as executors, advisers and administrators.

3. If you are broke, you have to go to the bank and take a loan.

4. The bank is a financial institution and a financial intermediary that accepts
deposits.

5. A bank which makes a lot of loans faces a big number of risks.

6. If a customer opens an account in the bank, he / she is able to withdraw his /
her funds back when it is necessary.

7. Every bank which is to succeed must first of all prove its value to the
community.

8. Mortgage is a long-term loan which you take from the bank to buy a house.
0. By accepting deposits and making collections a bank saves the depositor’s

personal efforts and time.
10. If you won one million, where would you invest this money?

19



UNIT 6

20

UKRAINIAN BANKING SYSTEM.
NATIONAL BANK OF UKRAINE

The active vocabulary of the Unit.

curréncy reserves

two-tier structure Heopienesa supervision Haena/]
cmpykmypa
to strengthen sMiyHIOBaAMU to register eecmpysamu(cs)
forms of ownership dopmu eracrocmi to compile Kaa/lamu
custody of the gold and .
to be elected by Ooymu obparum (kum?) ustody g 3Oepicanms

130710mMOo6AIFOMHUX p€3€p6i6

Chairman of the

Governor of the Board

. \['onoea Pa/lu \l'onoea llpasninusa
Council ol P

Oymu npUttHAMUM oamnku /lepoicasroi
to be adopted by (kum?) state-property banks |eracrocmi
submission of no/lanms .

L. majority stake . o
nominations kan/[ullamyp KOHMPONLHUL hakem aKyitl
to dismiss 36I1bHAMU prolonged . . .

BOinbwenutl, npo/losxcenu
to appoint npuznauamu a revised version nepeansnymuil eapianm
3ameeposrcerns,
Approval P collapse Kpax
cxeanenms
monetary unit epowosa o/lunuys secretive CKpumHUl
to foster cnpusimu decree Ka3
to carry out s/iticnrosamu transition period nepexi/[nuti nepio/l

to determine monetary
olicy

BUZHAYAMU 2POULOBO-
Kkpe/[ummny nonimuxy

to be taken out of

Ooymu euse/lenum 3

to establish the rules |0 AHosHOGAMY to devaluate to sHeyintosamu(cs) o
npasuna
ccountin OyxeanmepcoKuil co of umyune ni/lmpumyeanmsa
£ 067K pes (yinu, Kypcy) mym
opienmup, medica
reporting 36imHicmb
2. Match the following words with their Ukrainian equivalents.

1) -g);2)-c¢);3)-1);4)-a);5) to elect - subupamu!; 6) -b); 7) - e); 8) - d).

3.

Read the text and translate the sentences with clauses of purpose.

- According to the Constitution of Ukraine, the main function of the National Bank is to

ensure the stability ...

Hayionanvnoeo bauky nonseae 6 momy woo ... .

- Bi/lnogi/[no /lo xoucmumyyii Yxpainu econoena mema


http://en.wikipedia.org/wiki/Constitution_of_Ukraine
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- To carry this out the National Bank fosters the stability of the banking system
and, within its competence, price stability. - I[[Jo6 30iticnumu ye, Hayionanvnuti 6auk

The National Bank also works in order:
- to determine monetary policy - Haybanx makooic npayioe, wob suznaiamu epouiosgy
noimuxy; i m. o.

4. Insert the correct prepositions, translate the phrases and use them in
sentences of your own.

1) - the creation of - ctBopenns; 2) - to stem from - moxoaurtu Big; 3) - according to -
3T1JIHO 3, BIJMOBIJIHO 710; 4) - to consist of - ckinagaTucs 3; 5) - to be elected by

- Oyt oO6panuM; 6) - to be adopted by - 6ytu npuiinsatum; 7) - to be divided into -
Oytu posnuienum; 8) - to suffer from - crpaxknatu Bia.

5.  Match the Governors of the National Bank of Ukraine to the periods of their
ruling. Find some more information about these people.

1 - Volodymyr Matvienko, 1991-1992.

2 - Vadym Hetman, 1992.

3 - Viktor Yushchenko, 1993-1999.

4 - Volodymyr Stelmakh, 2000-2002.

5 - Sergiy Tigipko, 2002-2004.

6 - Volodymyr Stelmakh, 2004-2010.

7 - Serhiy Arbuzov, 2010-2012.

6.  Choose the best alternative from the box below to complete the text.
1-b);2-c);3-a),4-c¢);5-a);6-b);7-a);8-c).

7. Complete the following sentences with appropriate words in the box.

1 - statement, 2 - claimed, 3 - stable, 4 - rate, 5 - currency, 6 - structure, 7 - measures.
*k%

1.  Decide if the statements are true (T) or false (F)?

1. T - NBU Council consists of 15 members, 7 of which are elected by the president,

and another 7 - by the Verkhovna Rada + the Governor.

2. F (6 years).

3. F - A currency called hryvna was used in Kievan Rus’.

4. F - Volodymyr Matvienko was_the first Governor of the National Bank of Ukraine.

5. T. ’

2. Provide definitions of the following terms. Use the Glossary to check. Use the
terms in the sentences of your own.

1) interest n. [U] an amount paid by a borrower to a lender, for example to a bank by
someone borrowing money for a loan or by a bank to a depositor (= someone keeping
money in an account there);


http://en.wikipedia.org/wiki/Price_stability
http://en.wikipedia.org/w/index.php?title=Volodymyr_Matvienko&action=edit&redlink=1
http://en.wikipedia.org/wiki/Vadym_Hetman
http://en.wikipedia.org/wiki/Viktor_Yushchenko
http://en.wikipedia.org/wiki/Volodymyr_Stelmakh
http://en.wikipedia.org/wiki/Sergiy_Tigipko
http://en.wikipedia.org/wiki/Volodymyr_Stelmakh
http://en.wikipedia.org/w/index.php?title=Serhiy_Arbuzov&action=edit&redlink=1
http://en.wikipedia.org/wiki/Kievan_Rus%27
http://en.wikipedia.org/w/index.php?title=Volodymyr_Matvienko&action=edit&redlink=1
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2) loan n. [C] money borrowed from a bank, financial institution, person, etc. on
which interest is usually paid to the lender until the loan is repaid;

3) overdraft ».[C] British English the amount of money you owe to a bank when
you have spent more money than you had in your account;

4) surplus 7. [C, U] an amount of something that is more than what is wanted,
needed or used;

5) payee n. [C] the person or organization to whom money, especially a cheque,

must be paid; - pemiTeHT

6) statement n. [C] something you say or write publicly or officially to let people
know your intentions or opinions, or to record facts;

7) to withdraw v. take (money) out of an account.

3. Insert the correct prepositions.
1 -1n; 2 -to; 3 -1n; 4 - for; 5 - from; 6 - from; 7 - until; 8 - with;

9 - after; 10 - of.

4. Translate into English.

1. The NBU is responsible to the Verkchovna Rada and is managed by the Board
of Governors.

2. The NBU provides short term credits to commercial banks.

3. To become the Governor of the National Bank of Ukraine you / one should be
very good at banking.

4. The NBU carries out / performs many functions: determines monetary policy,
fosters the stability of banking system, forecasts the balance of payments etc.

5. In 2008 Ukrainian banking system faced very big financial problems.

6. In some cases the United States dollar was used as the official currency in
different countries.

7. To take old currency out of circulation in the country, there has to appear a new
one.

8. The Euro is the second largest currency in the world after the United States
dollar.

0. The Ukrainian Banking system is a two-tier structure consisting of the NBU

and commercial banks.
10.  Since many depositors cannot assess the creditworthiness of borrowers they go /
apply to the bank.


http://en.wikipedia.org/wiki/Reserve_currency
http://en.wikipedia.org/wiki/United_States_dollar
http://en.wikipedia.org/wiki/United_States_dollar

UNIT 7

BANK OF ENGLAND FEDERAL RESERVE

The active vocabulary of the Unit.

Treasury Solicitor |a/[eoxam ka3naueiicmea _ |to constitute CMAaHosumu,
e yacmka, cmaeka, naKem
on behalf of 6i/[ imeni stake o
axyitl
o . . empyuamucs,
to maintain ni/[mpumysamu to intervene Py
nepeukooicamu
Court of Directors |Pa/la [{lupexmopie bank holiday oiyivnuu suxi/{nuii /ens
3acmynHuK 20108U . . Oankiecoki nocnyeu /s
Deputy Governor ) retail banking . OCRY A
npasiinHsL Qizuunux ocio
barnxiecvki nociyau /s
BENIUKUX KOPNOPAMUBHUX
. . Kienmis, 3a0y/[o6HuKig,
sovereign MOHapX wholesale banking VA

iHBeCMOpIB8, NeHCIUHUX
don/lie ma Jepoicasnux
CMAHO8

monetary authority

epouwoeo-kpelumnuil
opean

bank statement

sumsie 3 OAHKIBCLKO20
PaxyHKy Kaienma, bananc
oanky (na [lamy)

the chief function

on06Ha hyHKYIs

Federal Reserve
System

Deodepanvha pezepena
cucmema (CILLIA)

accepting house

akyenmuuil 6AHK,
axyenmuui J{im (Anenis)

cnactment

NPULHAMMS 3aKOHOO0ABYO20
axmy

discount house

001ik08Utl Oy/{unox
(incmumym, wo /ie na
I0H/[OHCbKOMY 2POULOBOMY
PUHKY, AKUU 3aN03UYYE 8
OAHKI6 KOPOMKOMEPMIHOBI
Kowmu ma iHgecmye ix 8
IHCMPYMEHMU 2POULOBO20

UHKY)

Federal Reserve Act

3aKOH
npo De/lepanvhy pesepsHy
cucmemy

6 CLIIA

dellepanvruti komimem 3

note-issuing OpeaH, KUl MAe npaso Federal Open Market e .

authority 6UNYCKY OAHKHOMIB Committee onepayiu na ei/lxpumony
unky @PC CIIIA

worn notes cmapi / 3noweni kyniopu  |dual mandate no/lsivunuil man/lam

branch manager  |kepisnux ¢hinii to be composed of  |cxra/lamucsa 3

custodian Xpanumenb, OXOpoHeyb advisory councils Koncyrbmamueni pa/lu

Treasury bills Ka3HauelcbKi gexceli branch inis

stocks axyii, 3anacu current issues NOMOYHT NUMAHHS

foreign exchange
market

BAIOMHUL PUHOK

headquarters

wmab-keapmupa

Federal funds rate

NnpoyeHmHa cmaeska no

dellepanvrux
kowmax(CILIA)

sole currency

c/[una eanoma
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3. Use the words in the box in the correct form to complete the sentences.
1 - control; 2 - fix; 3 - act; 4 - issue; 5 - influence; 6 - supervise.

4. All the words below can be combined with bank or banking.

1) bank account - 6aHKIBCbKH PaxyHOK;

2) bank balance - 3anuiok Ha paxyHKY;

3) central bank - nienTpanbHUi OaHK;

4) bank clerk - 6anKiBChKUI CITyKOOBEIb;

5) commercial bank - komepiiitHuii 6aHK;

6) bank deposit - 6aHKIBCbKHi1 I€TIO3UT;

7) bank holiday - odimiiftau1 BUX1THHNA IEHB;
8) investment bank - iHBeCTUIIIMHUIN OaHK;
9) bank manager - kepyrounii 6aHKOM;

10) merchant bank - ToproBuii 6aHK;

11) bank note - 6aHKHOTA;

12) bank transfer - 6aHKiBCbKHUI TIEpeKas;

13) retail banking - 6aHKIBCHKI TOCTYTH 1181 (P13UIHUX OCi0;

14) bank robbery - norpaGyBanHs 6aHKY;

15) savings bank - omaaHuii 0aHK;

16) bank statement - BUTAT 3 paxyHKY;

17) banking system - 6aHKIBCbKa CUCTEMA;

18) wholesale banking - 6aHKIBChKI MOCIYTH JI BEJIMKUX KOPIIOPATUBHUX KJIIEHTIB,
3a0yTIOBHUKIB, IHBECTOPIB, MEHCIHUX (DOH/IIB Ta JEPKABHUX YCTAHOB.

5.  Complete the sentences with the appropriate form of the words provided in
brackets.
1 - commonly; 2 - traded; 3 - Japanese; 4 - mainly; 5 - currencies;
6 - particularly; 7 - referring; 8 - accepted.
kkk
1.  Decide if the statements are true (T) or false (F)? Correct the false ones.
1. F. Event such as the Great Depression was the major factor leading to changes in the
system.
F. The FOMC typically meets eight times a year in Washington.
T.
F. The Federal Reserve has both private and public aspects.

A o

2.  Insert the correct prepositions or conjunctions.
l-to;2-o0f;3-1into;4-1n;5 -of, 6 -as; 7 -as; 8 -1n.

3.  Complete these sentences about Central Banks using the words in the box.


http://en.wikipedia.org/wiki/Great_Depression
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1 - to serve; 2 - to supervise; 3 - to protect; 4 - to manage; 5 - to maintain; 6 - to provide;

4. Translate into English

1. Federal Reserve System helps to assure the safety and efficiency of the
payments system.

2. The Board of Governors in the Federal Reserve System has a number of
supervisory and regulatory functions in the U.S. banking system.

3. Some regulations of the Board apply to the entire banking industry, whereas
others only to member banks.

4, The Federal Reserve sets monetary policy by influencing the Federal funds rate.
5. Central banks are custodians to the official gold reserves

6. The United States dollar is mainly used in international operations.

7. The Bank of England maintains price stability and promotes economic growth.
8. The Board of Governors of the Federal Reserve System is chosen by the
President and approved by the Senate.

9. The Federal Reserve System consists/is composed of 12 Federal Reserve banks
and 25 branches.

10. The Board of Governors is responsible for analysis of domestic, international,
economic and financial conditions.



UNIT 8

MANAGEMENT

The active vocabulary of the Unit.

26

oyinosamu
to measure B6CMAHOBIIOBAMU available resources Has16HI pecypcu
erformance ezyromamu [isisnonocmi
HACMAagHUYmeo,
to set objectives B6CMAHOBTIOBAMU YIl job coaching MpeHy8anHs,
Ccmasicy8ans
) .. 0bpe 3namucs Ha, bymu
to achieve targets  |[[Jocaeamu yinet to be good at A P Y
3/lionum Jlo
po3miwgyeamu HaBII06aAMU HA KO20CH
to allocate resources . P .
su/linamu pecypcu to instill in sbd the desireloascanns
. . to avoid
to supervise naena/lamu; 3asi/fyeamu | . . . VHUKAmMu HenpaguibHo20
misinterpretation
IMIYMayeHHs
to allow for cnpusmu to meet the needs 3a/[o6onbHAMU NOMpPeOU
nepe/lasamu,
to empower YnoeHOBAdICYy8aAmuU to convey
IOBIJJOMJIATH
subordinate ni/[neanuu contagious iHGhexyitiHul, 3apa3Hull,
3apaziusull (cmix mowo)
. . . . oymu ei/{nogi/lanbHum
innovation iHHoBayis, HOBoBsedenHs [to be accountable for

3d

public authority

V]epocasna enalla

feedback

360pOMHULL 38 'S130K

. cmeorcumu
promotion . . [to track the progress
ni/lsuwjenns no cayxcoi 3a npozpecom
to perform task suxonysamu 3a¢/lanns  |supplier nocmayanvbHuK
. . 3anuwamucs
to remain poise . to produce an outcome
DIBHOBANCEHUM cmeoprogamu pe3yromam
e . [CMOMHUT, 8aMCIUBUL
approach ni/[xi substantial . ’
PP i 3HauHUL
. . _r 6i/[/[lagamu npiopumem
to 1mprove noJjiinulysamu to put priority on A piop
yomyco
. 3aeeputyeamu,
to accomplish puLy
BUKOHY8aMU

Pre-reading task:
1.
equivalents

Match the following words and combinations with their Ukrainian

1-h);2-a);3-d);4-g);5-¢);6-1);7-b);8-¢);9-j);10-1).

2.

Answer the following questions.



27

1. The success or failure of companies, public sector institutions and services,
not-for-profit organizations, sports teams, and so on, often depends on the quality of
their managers.

2. Drucker was an American business professor and consultant who is often called
«The Father of Modern Management.
3. Drucker suggested that the work of a manager can be divided into five tasks:

planning (setting objectives), organizing, integrating (motivating and communicating),
measuring performance, and developing people.

4. He thinks that managers have to measure the performance of their staff, to see
whether the objectives or targets set for the organization as a whole and for each
individual member of it are being achieved.

5. Yes, they do. A company’s top managers have to consider the future, and
modify or change the organization’s objectives when necessary, and introduce the
innovations that will allow the business to continue.

6. There is no a clear answer. There are management skills that have to be learnt,
but management is also a human skill.

4. Match up the following words with their definitions.
1-d);2-¢);3-b);4-1);5-h);6-g);7-a);8-c¢).

5. The text contains a number of common verb-noun combinations. Use the
word combinations in the box to complete the sentences below.

1. After an organization has set objectives it has to make sure that it achieves them.
2. Managers have to find the best way to allocate all the human, physical and
capital resources available to them.

3. Some people perform tasks better on their own while others work better in
teams.

4. Managers supervise the work of their subordinates and try to develop their
abilities.

5. Managers measure the performance of their staff to see whether they are
achieving their targets.

6. Top managers have to be prepared to deal with crisis if they occur and then

have to make quick decisions.
6. Replace the underlined combinations with their logical equivalents:

1) to use - to put into practice;

2) assigning - allocating;

3) to assess - measure the performance;
4) to do the task - perform the task;

5) to work out targets - to set objectives.

L

2. Translate the following sentences from the text.
1) MOCEPETHUK MIXK;
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2) YHHUKATH HETIPaBUJIHHOTO TIyMadeHHS;
3) PO3BUBATH HABUYKH IIEPEMOBHH;

4) KOPHCHO;

5) YIIOBHOBAXKUTH;

6) HaBiIOBaTH Ha KOTOCh OaKaHHS;

7) 3aJI0BOJILHATH MOTPEOH;

8) OyTH BiIMOBIIATLHUM 32,

9) 3alpOINOHYBATH 3BOPOTHUM 3B’ S30K;

10) 3HOCHTH cTpec.

3. Translate the underlined sentences.

And you satisfy customers by giving good quality of service or product and take care of
their needs. - I 6u 3adoeonvHsacme noxkynyis, Hallarouu nocnyey uu moeap /[o6poi
aKocmi, i nikiyemecs npo ix nompeou.

Set the example by being accountable for your own activities and performance. -
Ilooaiime / noxaxcime npuxnad mum, wo 6u Oepeme 6iONOGIOANbHICMb 3d GIACHY
Jisnbhicms [ pezyiomamu  yiei Oisnbnocmi | Ilokasicimb  npukiao, 6yoyuu
8I0N0GIOANLHUM 3A C80I BUUHKU MA OISNbHICD.

4. Match the verbs on the left with nouns and phrases on the right.
1-i);2-h);3-g);4-¢);5-0;6-));7-¢);8-d);9-b); 10 -a).

5. Complete the text using the correct form of the words in brackets.
1) basic; 2) objectives; 3) employment; 4) opposite; 5) reasonable;

6) competition; 7) government.

6. Translate the following sentences into English.

1. The task of every successful manager is to set objectives and decide how to
reach them.

2. Senior managers of the company deal with crises that arise very often.

3. He was good at allocating resources and measuring the performance of his
employees, that’s why he became the CEO of this successful company.

4. I would never want to make a decision about salary / pay and promotion.

5. What would you do to avoid misinterpretations and dissatisfactions of your
subordinates if you were the manager?

6. Develop your negotiation skills by holding staff meetings.

7. How well an employee works depends on his/her motivation.

8. If you work harder on your personal growth, you will become a respected leader.
0. Have you already communicated your vision of the company’s future to your
subordinates?

10. To track the progress of your employee’s activities and effectiveness means to be
aware of what is going on in your company.



UNIT 9

MANAGEMENT STRATEGIES

The active vocabulary of the Unit.

top management

KepieHUYMB0 KOMNAHIL

major line of business

20/106Ha 1aHKaA Oi3Hecy

expansion

O3UUPEHHA

to decide on

subpamu

subsequent

Hacmynuuu

to work out

onpayvosysamu (niam)

to compile a list

CKiacmu CNUCOK

to establish objective

scmanosmosamu Yini

capabilit - . . [nposo/lumu ananiz
P Y 3/{ibnicmo, 3/Jlamuicmo [to carry out an analysis poso/l 5

to enter markets 6xo/[umu Ha punku SWOT analysis CBOT ananis

to pull out of markets |guxo/Jumu 3 punxie converting nepemeopenns

to acquire to eliminate .
Habysamu, 3/[o6ysamu ikgidysamu, 3HUWYsamu
axyionepme

public company mosapucmeo threat 3acpo3a
6i/[kpumozo muny

privately-owned pe3yibmamu

company npusamua komnawisi  |company performance  |[/[isibHocmi komnauii
. wmicis, /[opyyenHts, .
mission Hopy to evaluate oyinosamu
mema

attainable V[ocsocnuu growth rate memnu 3p0CmManHsl
poscy/{nusui,

weakness crabxe micye, ne/lonik [prudent po3eadciusuii;
nepeddaunugull

C oICUGYYiCmb,

as well as maxk camo sk, a makoxc|viability .

orcummes/lamuicmo

to take into partnership

6zamu
6 KOMNAHBLUOHU

Pre-reading tasks
1.
suffixes.
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Pick up adjectives out of the words supplied below and make the list of their

-ic (strategic, public, specific); - ent (efficient, excellent); - al (financial, external); - an

(human).

2.

Some of the adjectives can also be nouns. public, objective

- To finance this, the company may develop another strategy, the issuing of new
shares to the public. (apmuxiv)
- Its purpose is to indicate the strategies the management will use to achieve its
objectives. (imenHuxy nepellye 3atimenHux its , iuuie iMeHHUKU Maoms MHONCUHY (- S))
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- So giving service became the overall objective of the company, and has remained ever
since. (apmuxib, npukmemHux overall sax o3HaweHHs 00 IMEHHUKA)

3. Translate the following phrase with 7o be + to (infinitive) into Ukrainian.

1)  how the company is to get there - 1) sik KOMIIaH1sl TOBUHHA JIICTaTUCS TY]IH;

2)  which markets are to be entered - 1) Ha K1 pUHKH IUJIaHYIOTh YBIUTH; 2) Ha SIK
pUHKHU Tpeba yBiiTH; 3) Ha K1 pUHKU Tpeda OyJie yBINTH;

3) what new products are to be developed - 1) siki HOBI TIPOAYKTH IJIAHYIOTh
PO3BUHYTH; 2) sIKI HOB1 IPOyKTH TpeOa PO3BUHYTH;

4)  what products are to be acquired - 1) sixi TPOIYKTH IJIAHYIOTh JOCITTH; 2) SIKUX
NPOAYKTIB Tpeba MocsrTy; 3) sSKi MPOIyTH MOBUHHI OyTH JOCSTHYTI,

5)  what mission is to be decided on - 1) Ky CTpaTeriio INIAHYIOTh BU3HAYHUTH; 2) SIKY
CTpaTeriio MIaHyITh BU3HAYUTH; 3) Ky CTPATETiI0 NOTPIOHO Oy/1e BU3HAUHTH;

6) what mission is to be in the future - 1) sKOIO TIJIaHY€TbCS CTpATEris y
MaiOyTHBROMY; 2) SIKOIO MOBUHHA OyTH CTpATerisi y MalOyTHbOMY.

4. Find in the text the sentence containing the model and translate it into
Ukrainian.

1. For example, top managers must decide which markets to enter and which to pull
out of; how expansion is to be financed; whether new products will be developed
within the organization or acquired by buying from other companies.

Hanpuknao, KepigHuymeo NnOGUHHO SUpIuLy8amu, HA SAKI PUHKU 6XOOUmU I 3 AKUX
BUXOOUMU, K POUUPEHHS NOGUHHO Oymu npoinancosano; uu opeawizayis Oyoe
po3pobasmu HO8i NPOOYKMU cama du ix npuobaoms, Kynyouu 8 iHuux KOMNAHIL.

5. Following the example from Ex. 3 translate the phrases into English.

1) sxa mema noeunna 6ymu oocsenyma - what aim is to be achieved; 2) sxy idero
niaumyroms pospooumu - what aim is to be worked out; 3) sxy komnaniro nianyromo
Hayionanizyeamu - which company is to be nationalized; 4) sxi nociyeu nosunni 6ymu
Haoani - what services are to be provided; 5) axi mawunu nianyroms sunyckamu - what
cars are to be produced; 6) sxy cmpameziio mpeba euznayumu - what mission is to be
decided on.

6. Complete the following sentences paying attention to the italicized part.

1.  (Before doing any kind of strategic planning), the management must be sure of one
thing.

2.  (Before making a decision as to the mission and the purpose), they must know
why the business exists.

3. (Having decided on its mission and purpose), an organisation will have worked
out certain more specific objectives.

4.  (Before deciding on strategies), planners have to look at the company’s present
performance.
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8. Read the text again and answer the questions. Use the answers to make up
the summary of the text.

1. One of their key tasks is to make major decisions affecting the future of the
organization.

2. These strategic decisions determine where the company is going and how it will get
there.

3. Deciding the mission and the purpose is the foundation of any planning exercise.
4. They decided that the company was in business to provide goods of excellent
quality, at reasonable prices, to customers from the working and middle classes.
Providing value for money was their mission and purpose.

5. The head of the organization at that time, Theodore Vail, realized that a privately-
owned telephone and telegraphic company might easily be nationalized, if it didn’t
perform well. To avoid this fate, it had to give efficient service to its customers. So
giving service became the overall objective of the company, and has remained ever
since.

6. Having decided on its mission and purpose, an organization will have worked out
certain more specific objectives. For example, a car firm may have the objective of
producing and marketing new models of cars in the medium-price range. Another
objective may be to increase its market share by 10% in the next five years. As soon as
it has established its more specific, medium-term objectives, the company can draw up
a corporate plan.

7. Before deciding strategies, the planners have to look at the company’s present
performance, and at any external factors which might affect its future.

8. When can the company evaluate its objectives and perhaps work out new ones?

9. What is the remaining task of the organization?

10. What does a company usually decide after this?

%k skk

Pre-reading task

1. Match the following words and combinations with their Ukrainian
equivalents.

1-b);2-1);3-¢e);4-a);5-]);6-1);7-h);8-d);9-¢); 10-g); 11-1); 12 -k).

Fill in the box.

Verb Noun Adjective
to use use, usage, user useful
to favour avour favourable
weaken weakness weak
enable capability capable, able
to compete competition competitive
to govern overnment governmental
to advise advice advisable
to converse conversion converse
to achieve achievement achievable
to threaten threat threatening
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3.  Answer the questions to the text.

1. SWOT analysis (alternately SLOT analysis) is a strategic planning method
used to specify the objective of the business project, identify and evaluate factors that
are favourable and unfavourable to achieve that objective.

2. These factors involve: strengths, weaknesses, opportunities and threats.

3. Internal factors are the strengths and weaknesses which are internal to the
organization. External factors are the opportunities and threats presented by the
external environment to the organization.

4. Yes, they do because if the objective is NOT attainable a different objective
must be selected and the process repeated.
5. It may tend to persuade companies to compile lists rather than think about what

is actually important in achieving objectives. It also presents the resulting lists
uncritically and without clear prioritization.

6. They are matching and converting. Matching is used to find competitive
advantages by matching the strengths to opportunities. Converting is to apply
conversion strategies to convert weaknesses or threats into strengths or opportunities.
7. The usefulness of SWOT analysis is not limited to profit-seeking organizations.
SWOT analysis may be used in any decision-making situation when a desired objective
has been defined. Examples include: non-profit organizations, governmental units, and
individuals. SWOT analysis may also be used in pre-crisis planning and preventive
crisis management, SWOT analysis may also be used in creating a recommendation
during a viability, study/survey.

4. Decide if the following statements are true or false.

I. True

2. False. Threats are external elements in the environment that could cause trouble
for the business.

3. True.

4, True.

5. False. One way of utilizing SWOT is matching and converting.

6. False. Matching is used to find

competitive advantages by matching the
strengths to opportunities.
7. True.
8. False. SWOT analysis is just one method of
categorization.
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5 Insert the prepositions in the following sentences if necessary.

1 SWOT stands for strengths, weaknesses, opportunities, threats.

2 It is suggested that external elements could cause trouble for the business.

3. This factor doesn’t have any impact on the organization.

4. It is very important to identify SWOTSs because subsequent steps in the process
of planning may be derived from the SWOTs.

S. Utilizing SWOT includes matching and converting.

6. Translate the following sentences into English.

1. The task of a manager is to decide which markets to pull out of.

2. Once .../ Having decided on planning and decision-making, objectives and tasks
can be set at lower levels.

3. Having established its medium-term objectives, a company can draw up a
strategy.

4. Top management must be sure how the company has to enter the new market.
5. They know what mission to decide on.

6. SWOT analysis enables top management to get greater profits.

7. Determining internal and external factors will help us to make a subsequent step
in planning.

8. These unfavourable conditions will cause trouble for the company, if we can’t
avoid all the threats.
0. He persuaded the top management that to compile a list of all weaknesses and

threats is better than to do nothing.
10. Do you know how to use SWOT analysis in pre-crisis planning and to achieve
the set objective?
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UNIT 10

MANAGEMENT STYLES

The active vocabulary of the Unit.
mﬂkopﬂmum, 6UKOHYeamu

obey orders distinctive 6i/{MinHUL, XapakxmepHutl
Hakas

to come to a .

. nputimu /[0 8UCHOBKY to refer to nocuramucs Ha
conclusion
to retain power mpumysamu ena/ly ultimately 3pewmoro, Kineyb KiHyem
o0 3acnyeosye Ha Jlosipy; npumyuysamu, ni/leansimu,

trustworthy 140 3aCTye0sy Hosipy to urge PUMVULY . A

Ha/litinuil cnonykamu, niooyprogamu

articipative AKMUGHUU to sum up ni/{cymyseamu
PUBUKYBAMU YUMOCD,

appropriate 6i/{noesi/[Huii, HanexcHul to put sth at risk i JLTasamu woch pusuKosi
. . . Npuciayxamuco

obsession o/leporcumicmo to take tips ﬂpo KOJZ} ocw, Jlo uucico nopaiu

in case na sunallok, y euna/lxy to give input 0OuUmuU 8HeCoK

expenses eumpamu to reinforce mﬂ cumosam, noCumosam,
ni/[xpinnosamu
mypoysamucs

to implement suxonysamu, 3/[iticnioeamu i:,)i:l(l)ncern (oneself);ag gMLZ;C;éﬂW(sz:CHZLfcz’i th, in,
about)

eye-catching makutl, wo npueepmac y8acy

1. Answer the following questions.

1. Employees are expected to obey orders without receiving any explanations

according to autocratic management style.

2. Bureaucratic management style occurs where the manager acts strictly according to

instructions, procedure or policy.

3.  «Hands-off» style is also known as the laissez-faire management style. It is one

according to which the manager provides little or no direction and gives employees as
much freedom as possible. All authority or power is given to the employees and they must
determine goals, make decisions, and resolve problems on their own.

4.  The democratic manager keeps his or her employees informed about everything that
affects their work and shares decision making and problem solving responsibilities.

5. Democratic management can produce high quality and quantity of work for long
periods.

6. It is not successful when personnel is not skilled or experienced.

2.  Find the English equivalents in the text and translate the sentences.

1) to retain power; 2) strictly according to instructions; 3) the employees are expected to;
4) without receiving any explanations; 5) to determine the goal; 6) skilled and experienced
employee; 7) a final say; 8) to respond with cooperation and team spirit.



35

3. Complete the sentences choosing the appropriate form.

1. According to Autocratic management style, employees are expected ... (obey, to
obey, obeying) the rules without ... (to receive, received, receiving) any explanations.
2. Bureaucratic management style can be effective when employees perform the
tasks that require . (handle, to handle, handling) cash.

3. If all authority is given to the employees, they must . (make, to make,
made) decisions on their own.

4. Laissez-faire style is effective if the employees are . (experience, experiencing,
experienced) and . (educate, educating, educated).

5. Participative style encourages the workers . (be, to be, being) part of

decision-making process.

4. Find in the text words that mean the following.
a) creative;

b) to retain;

c) to obey;

d) laissez-faire;

e) trustworthy;

f) to affect;

g) acoach;

h) co-operation.

Hkoksk
1. Scan the text and name 3 management styles described here.
Autocratic, democratic and laisser-faire.

2. Decide if the following statements are true or false.

1. False. Different styles are appropriate for different situations or types of
business.

2. True.

3 False. Bill gates signed expenses for Steve, his right-hand man.

4 True.

5 True.

3. Find
in the text these words and combinations, translate the sentences.

1) route to success - MUIIX 0 yCIixy; 2) point of obsession - MOMEHT OJ€PKUMOCTI; 3)
right-hand man - npaBa pyka; 4) management policy - ynpaBiiHCbKa MOJITHKA; 5)
eye-catching headline - 3aromoBok, koTpuii mpuBeprtae yBary; 6) key message -
KIIF0UOBE mocaaHHs; 7) to put sbd’s job at risk - mianatu unurock mocagy pusuky; 8) to
implement a system - Bukopucratu cuctemy; 9) to limit a report - oomexxutu 3BiT; 10)
to take a tip - mpuciyxarucs 10 opaiu.
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5. Provide definitions.

1) asset - any property owned by a person or firm; 2) staff - a group of people employed

by a company; 3) owner - a person who owns; legal possessor; 4) memo - a note from

one person or office to another within the same organization, 5) style - the way in which

sth is done; 6) key message - the main idea; 7) to urge - to try very hard, to
persuade;

8) appropriate - right or suitable, fitting; 9) obsession - a persistent preoccupation,

idea, or feeling; 10) to assess - to judge the worth, importance of.

6. Translate the following sentences.

1. I came to a conclusion that employees are expected to obey orders without
receiving any explanations.

2. However, it is better not to take tips from experts but to take decisions on your
own.

3. The headline was so eye-catching that even inexperienced person could say that
the article would be successful.

4. His obsession of different management styles put his position / job of a manager
at a risk.

5. Laissez-faire management style can be applied when employees are
trustworthy, experienced, educated and proud of their work.

6. The manager had limited all memos and reports to one piece of A4 before he
resigned.

7. Why didn’t you implement a system where employees would assess their own
managers last year?

8. He was so obsessed by managing the company that he even signed all the
expenses of Bill Johns, his right-hand man, without reading them.

9. On the other hand, he believed that the only route to success was the use of only

one management style.
10. He had been running his business for ten years and then decided that it was not his
cup of tea.



37

UNIT 11
MAKING A DECISION
The active vocabulary of the Unit.
to be based on bazysamucs Ha to drop onycmumu, ury4umu
judgment cy/locenns rofound [pYHMOBHUL, 2IUOOKULL
experienced /locei/[uenuii decisive iwyyu
ut feelin incmunkmusie to provide input 00umMU 8HECOK
g g 6i/[uymms P P P

in practice

Ha npakmuyi

to take preparation and
time

Baumamu yac i
niocomosky

under circumstances

3a ymo8

to agree on

ZZOMO@JZﬂmuC}Z npo

to weigh up

Beasxcysamu

time-consuming

wo 3aumac yac

to mistake sth for sth

npuuMamu woch 3d
IHUle

to assess the options

oyinumu eubip, sapianm

to take into account opamu /[o ysazu on one’s own camocmitino
3aceoreamu . .
to assimilate informationlirgpopmayiro as a saymng goes pIiC Kaoice IpUCILs 31
consequence Hacni/lox to process 0Opobasmu
product range cicopmumenm to contribute to pooumu 61ecox,
moeapis onyuamucs

Pre-reading tasks

1. Translate the following words without looking them up in the dictionary.

Routine - pytuHa; a usual or regular method of procedure, esp one that is unvarying.

Base - 0a3a, ocHoBa; the fundamental or underlying principle or part, as of an idea,
system, or organization; basis.
Motivate - moTuBYyBatH; to give incentive to.

Control - xouTpoms; to check, limit, curb, or regulate; restrain.

Plan - mnan; a detailed scheme, method, etc., for attaining an objective.
Organize - opranizoByBary; to arrange methodically or in order.
Problem - mpoGnema; any thing, matter, person, etc., that is difficult to deal with, solve,

or overcome.

Strategic - crpareriunuii; of, relating to, or characteristic of strategy.

Action - 115, BunHOK; something done, such as an act or deed.

Affect - BrtuBaTH Ha; to act upon or influence, esp in an adverse way.
Direction - nanpsim; the act of directing or the state of being directed.
Selection - Bu6ip; 100ip; a thing or number of things that have been selected.
Rationally - pamionansHo; po3ymMHo; in accordance with the principles of logic or

reason; reasonably.

Practice - npakTuka; 3aCTOCYBaHHS; 3/{IHCHEHHS Ha TIPAKTUIIL; repetition or exercise of
an activity in order to achieve mastery and fluency.
Locate - po3minryBatu (po3TaiioByBaTH); to situate or place.
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2. Derive nouns from the given verbs as in the model. organize - organizing ;
solve - solving;

motivate - motivating; sell - selling;

control - controlling; manage - managing.

3. Translate the following adjectives with the suffix -al.

rational PAYIOHATIbHULL essential icmomHutl
additional 000amKo8uil economical EeKOHOMHULL
managerial VIPABIIHCOKULL historical icmopuynuil
special ocoousull

4. Do you think economical and economic, historical and historic have the same
meaning? Check it.

Economical - ekoHoMHuii; using the minimum required; not wasteful of time, effort,
resources, etc or frugal; thrifty; e.g. economical engine, economical wife Economic -
ekoHOMiuHUIi; of or relating to an economy, economics, or finance; e.g. economic
situation, economic crises.

Historical - based on or constituting factual material as distinct from legend or
supposition; based on or inspired by history; e.g. historical novel

Historic - famous or likely to become famous in history; significant; e.g. historic battle.
More adjectives with the suffix -ic - scientific, specific, public, strategic, optimistic,

artistic.

5.  Read the text and answer the questions provided below.

1.  Management functions are planning, organizing, motivating and controlling.

2. Decision-making is a key management responsibility.

3. Some decisions are of the routine kind. Other decisions are often intuitive ones.
4.  Many decisions that involve problem solving are more difficult to make.

5. A useful approach to this sort of decision-making is to collect facts and weigh up

courses of action.

6. They are as follows: a) defining the problem; b) analyzing and collecting
information; ¢) working out options and d) deciding on the best solution.

7. Yes, he can. Perhaps he will compromise, using more than one option.

8. A good manager should carefully assess the options, considering the advantages
and disadvantages of each one.

7. Translate the following sentences paying attention to the italicized parts.
1. Other decisions are often intuitive ones. Inwi piwenus wacmo inmyimuesHi.
2. The manager may have a gut feeling that certain course of action is the right one.

Menemxkep Moodice MaTH IHCMUHKMUGHE 8i04ymms, IO TIEBHA MOBEAIHKA € MPaBUIIHHOIO
(110 Te, 110 BiH Oy/1€ pOOUTH € IPABUIILHUM).
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3. To make good decisions, the manager should be able to select, rationally, a course
of action. Il]o6 nputinamu npasuivHe piuierHs, MEHEIKEP MOBUHEH OyTH 3IaTHUM
palfioHaJbHO BUOpPATH, 1110 BiH poOUTHME (TIEBHY MOBEAIHKY).

4.  Before making a decision, the manager will carefully assess the options. Ilepeo
MuM K NPUHAMU piteHHs, MEHEIKEP YBAXKHO OIIHUTH BaplaHTH.

5. Having done this, he will have to take a decision. 3pobuswiu ye, BiH MOBUHEH
Oyze NPUIHATH PIIICHHS.

6.  He may solve his problem by making changes in the product range, increasing
advertising.... BiH moowce Bupimmtu npodieMy, @uicuiu TIEBHI 3MIHU B aCOPTHMEHT
POJIYKTIB, 30i1bUuUBUIU PEKIIAMY ... .

8.  Complete the following passage with the correct forms of the words in the
box below. Look the meaning of these words in the dictionary.
1) arisen; 2) rose; 3) raise; 4) rise; 5) raising; 6) rise.

*k%

1.  Read the text and answer the following questions.

1.  They may involve assimilating a huge amount of information, exploring many

different ideas, and drawing on many strands of experience.

2. ?

3. Many decisions need full group participation to explore the situation, provide

input, and make a final choice.

4.  These approaches vary, depending on a number of different factors, including: *
The type of decision.

. The time and resources available.

* The nature of the task being worked on.
* The environment the group wants to create.

5. Team input is challenging because as the saying goes, if you put three people
together in a room, you’ll often get four opinions.

6.  All members should discuss alternatives until they agree on a solution.

7. Probably those decided by a team, because as everyone has fair input, the

decisions reached are often ones that all can live with.

2. Fill in the box. Complete the sentences below.

Verb Noun Adjective Adverb

to involve involvement involved —
- consequence consequent consequently
to decide decisiveness, decision deFJISIVG . . decisively
(piwtyuutl, nepexoHIusUll)

to participate articipation articipating, participative —
to differ difference different differently
to vary variety varied varyingly
to appropriate appropriacy appropriate appropriately
to agree agreement agreeable (pleasant) c(ngllzzc;l;lzy )
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1. To make a right decision , there must be different approaches.

2. All members of the team should discuss this problem till the agreement is
reached.

3. What leader is he? He is very decisive (piwtyuuit, nepexonnueuii).

4. Team-decision techniques should be used to get participation and achieve
consensus.

5. The techniques involved helped the manager of the company to make

appropriate decision.

3. Find in the text terms that match to the following definitions:

a) agreement; f) challenge;

b)  profound g) saying

c) decisive h) alternative

d) input 1) appropriate

e) available 1) to contribute
4. Translate the following sentences.
1. Before making a decision, a manager should assess the available options.
2. It is worth saying that this problem may be solved by increasing advertising.
3. The task is to hire the right staff.
4. Once you have got into a trouble, you should look for a way out.
5. Do companies always support a policy of buying goods only from one
supplier?
6. If a complex problem arises in a company, you should weigh up all pros and
cons.
7. It is difficult to make this decision since it involves problem solving process.
8. In practice to make the right decision, we had to collect (assimilate - 3acBoiTH,

IPOMYCTUTH Kpi3b cede) a huge amount of information.

0. In carrying out such management functions as planning, motivating, organizing
and controlling, a manager must always be decisive.

10. When you operate on your own, it always takes more time and preparations.
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to come to a conclusion

nputimu
/lo eucnosky

to communicate ideas
to

J{onocumu i/[ei /[o

to point out eKrazysamu to assure BanesHamu, capanmyeamu,
3abe3neyysamu
as far as /o miei mipu, wo inborn qualities 6po/loiceni sskocmi
redictable ouiKy8anuil hostility BOpOdICICID

to accomplish a task

BUKOHYeamu 3a8ﬂaHHﬂ

to be advantageous
or

oymu guei/[num J[ns ko2ocw

cxunamu, npusepmamu (Lo

dedication 6i/l/[anicmb to predispose 4020Ch - t0), Hacmporeamu
(na)
. cnienepesicusanHs,
by his/her example . empathy onep
3a uiozo / ii npuxaa/lom cniguymmsi
. CMITUBUL, 3YX6aNul,
to inspire Ha/luxamu bold g
be3copomuuil
1nOCNI008HUK, . .\
follower to aspire fo position |npacnymu noca/lu
HacmynHux
Ha/[MipHO HacMupIUGU,
. . YILIbHICMb, YeCHICMb, . 6NEBHEHUL ) CBOIX
integrity . assertive
nops/{nicmo meep/oicennsx
(Llomaecannsx)
. . obouutl /lenw .
nine-to-five job P emphasis on Hazonoc Ha
] 39.00 Jlo 17.00 20]1 p
320/[ocysamucs, . . .
to conform zo e Hoicy gut feeling IHCMuUHKmMueHe 8i/{uymmsi
30icamucs 3
npoxo/lumu
mutual respect 63aemonosaza to get through (wepe3 wjocsw); cnpagnamucs
(3 uumMocy)
. 3a6e3neuysamu . . 03yM, IHmMeneKm, po3ymosi
to supply sbd with Y intelligence pos). . posy
K020Cb YUMOCh 3/[ibnocmi
. . nocnabarosamu 3OacHymu, 3po3ymimu,
to relieve tension to figure out Y PO3Y
HaNpysCcenHs 03ea/lysamu
to make sense mamu cenc to prevent 3anobicamu

1.

1) BKa3yBaTH Ha;

2) TBEPJI€ PO3YMIHHS;

3)

4) OCHOBA JUJIS;

5)

6) Ha BIIACHOMY MPHUKIA]IL;

MPOSIBIISITU MOPSATHICTD / YECHICTD / LIUIBHICTB;

BHUKOHYBATH ITOCTABJICHC 3aBIaHHA,

Find in the text the following combinations and translate the sentences.
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7) y3TrOKyBaTHUCS;

8) pe3yJIbTaTh HEe TapaHTOBaHI;

9) PO3PSAUTH HANPYTY;

10) BOJIOJIITY IHCTUHKTHUBHUM BITIyTTSIM.

2. Read the article again and find the answers to these questions.

1. Leadership, a critical management skill, is known as the ability to motivate a
group of people toward a common goal.

2. While analyzing leadership styles, experts have come to a conclusion that
different styles are needed for different situations.

3. The most important qualities of leadership that were pointed out by experts are

the following: visionary strategy, communication, integrity, dedication, openness,
creativity, risk-taking, sense of humor.

4. ?

5. Natural leaders possess charisma and a gut feeling which help them to get
through hard situations and take right decisions.

6. A person of integrity is the same outside and inside. He or she displays
predictable reactions, well-controlled emotions, honest dealings.

7. Because a person of integrity can be trusted and trust is the basis for almost all

the relationships in our life. Without trust, it’s impossible to create healthy and
productive environment. People will never follow the person they don’t trust.

3. Match the phrases on the left with their meanings.
I -¢);2-1);3-d);4-a);5-g);6-¢);7-b);8-h);9-1);10-)).

4. Provide definitions of the following terms

risk-taking - tendency to engage in behaviours that have the potential to be harmful or
dangerous,

to motivate - fo encourage someone and make them want to work hard; communication
- the process by which people exchange information on express their thoughts and
feelings;

dedication - the willingness to give a lot of time and energy to something because it is
important,

openness - the quality of being honest and willing to talk about things and to accept new
ideas or people;

leader - the person who directs or controls a group, organization, country,

gut feeling - inform. a strong belief about someone or something that cannot completely
be explained and does not have to be decided by reasoning.

Choose the right phrase to complete the following sentences.
b) motivate people;
b) Trust;
a) relieve tension and boredom;
c¢) dedication

-lkb)[\)»—i&l]
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5 c¢)aclear picture of where to go;

6 b) healthy environment;

7 creativity

8 a) to motivate them to work towards common goals;
9 D) try hard,;

10 c¢) Charisma.

skskk

Pre-reading task

1. Find in the text the following combinations and translate them into
UKkrainian.

1) most often-asked question - numarnns, kompe Hatiuacmiute cmasiamo,

2) to cut to the chase - «6auorcue Jlo Jlinay, nouamu cogopumu npo 8axciusuii acnexkm
Y020CY;

3) one-third - o/{na mpems;

4) two thirds - /[6i mpemunu;

5) it doesn’t make sense - 8 ybomy Hemae cency;

6) to predispose people to - cxunamu no/leti /]o;

7) be advantageous for leaders - 6ymu euei/[num /nsa ni/lepis;

8) to prevent somebody from getting - nepewxo/[picamu komyce ompumamu;

9) to aspire to positions of leadership - npacnymu noca/lu ni/lepa,

10) to embark on a leader self-development plan - 6pamucs 3a naan camopozeumxky

ni/lepa.

2. Read the text again and find the answers to these questions.

1. The best estimates offered by research is that leadership is about one-third born
and two-thirds made.

2. Extraversion, smartness, social intelligence, empathy and ability to know the
followers are those qualities that predispose people to be and become a leader.

4. "The leader must be able to know what followers want, when they want it, and
what prevents them from getting what they want".

5. Introverts can become good leaders because most of the leaders are made, not
born.

3. Match the phrases on the left with their definitions.
1-h);2-a);3-b);4-¢);5-2):6-1);7-1);8-¢);9-d);10-)).

4 Choose the right phrase to complete the following sentences.
1 -b) 1/3 born and 2/3 made;

2 - a) leaders can indeed be developed;

3 -c¢)raw material;

4 -b) Risk-taking;

5 -c¢)social intelligence;

6 - a) Extraversion;
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7 -b) made, not born;

8 - a)to embark on a leader self-development plan;

9 - c¢) what prevents followers from getting what they want;
10 - c) smart.

5. Complete the following sentences with prepositions if necessary.

1. To cut to the chase, this inborn quality is the most important if the person wants to
become a leader.
2. Recently, he has come to the conclusion that his dedication to nine-to five job

was a waste of time.
3. You pointed out the greatest mistakes I had made, didn’t you?
4. Who often supplies you with all those productive ideas?

5. Ifyou aspire to the position of a leader, you must embark on a leader self-
development plan.

6. Sense of humour helps to relieve tension.

7. Is there any evidence that being bold, assertive, or risk-taking can be
advantageous for leaders.

8. What prevented you from getting that position of the manager of a company?

6. Translate the following sentences into English.

1. A good and persistent leader has a clear picture / understanding of where to go
and how to get there.

2. Trust is one of the basic things in communication that helps to create healthy and
productive atmosphere.

3. He asked if it is necessary to accomplish all the assigned tasks.

4. Who in your company shows dedication to his or her profession?

5. This man possesses a gut feeling, doesn’t he?

6.  To expect a person to be born with all qualities of a leader doesn’t make any
sense.

7. Isit advantageous for leaders to know their followers?

8. The ability to communicate your ideas and plans to your employees is the most
important quality of a good leader.

9.  He showed how to defuse / relieve tension by his own example.

10. What prevented you from embarking on a self-development plan?


http://www.psychologytoday.com/basics/assertiveness
http://www.psychologytoday.com/basics/sensation-seeking
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WORK AND MOTIVATION

The active vocabulary of the Unit.

3apobimna niama nomicsiuHa . . Komnawii, o
salary competing companies
(cyarcoosyst) KOHKYDYIOMb
onnama npayi 3a 2o/{uny, . .
wage Py A . labour relations TPYIOBi BITHOCUHH
/lenv, muorc/[env (pobimuuxa)
ninvea (ax [onoenenns J{o L
perk / benefit .( ﬂ ! A fulfillment camopeanizayis
3apobIimHOI niammi)
cmeoprosamu 3anac(u);
. Hakpecaumu, 300pazumu 8 sanacamu; Mamu 6
to outline P P to stock :
3aeanbHUX pucax HasA6HOCMI
(v npo/ladicy)
. L cmasumu (3a memy),;
. ni/leuwenns 3apooimmuoi . ( )
pay rise ; to pursue nepecni/[ysamu,
naammi
J[obusamucsi
under right . saxnacmu ¢yn/lamenm
rre 30 CHPpUAMAUBUX Y MO8 to lay a foundation Pynl
conditions (vococy), 3acHysamu
. . . mym coyianbHuil nakem
incentive CumMyn (fringe) benefit from 4 Y
= perks
cnputmamu K
to assume npunyckamu to take sth. for granted P
HanedxcHe
esteem nosaza, WaHy8aHHs; recognition BUSHAHHS
to be incapable of doing |6ymu necnpomosrcrnum
to apply to 3acmocogysamu J{o
sth 3podOUmMU WoCH
job security Ha/litinicms pobomu on the contrary Hasnaxu
burden of . . . . .
o mseap 8ionoeioarbHoCmi to replace sth with sth  zaminamu, 3acmynamu
responsibility
repetitive job  lo{nomanimua poboma sufficient /locmammuiti
. euniama 3a 6roiemenem no
sick pay :
x60p00I

Pre-reading task

1.

1. a);2.b);3.b);4.¢);5.¢);6.b); 7.a); 8.b); 9.¢); 10. b).

The following sentences define some basic words about work. Which ones?

3. The statements in previous exercise can be separated into two groups
reflecting two very different ways in which employers can treat their employees.
Statement | 2 3 4 5 6 7 8
Theory X Y X X X X Y Y

4. Answer the questions to the text.

1. Theory X is considered to be rather pessimistic and it assumes that people are

lazy and will avoid work and responsibility if they can.
2. Theory Y is probably more applicable to skilled professionals - managers,
specialists, programmers, scientists, engineers - than people in unskilled jobs.
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3. McGregor’s two theories are based on Abraham Maslow’s famous ‘“hierarchy
of needs”.

4. According to theory X, employees have to be closely controlled because most
people are incapable of taking responsibility for themselves and have to be looked after.
5. According to theory Y, employers give their workers responsibilities because
most people have a psychological need to work, and given the right conditions - job
security, financial rewards - they will be creative, ambitious and self-motivated by the
satisfaction of doing a good job.

6. Maslow criticized theory Y because there will always be people with little
self-discipline, who need security and certainty and protection against the burden of
responsibility.

S. Find in the text sentences that contain the passive voice and translate them.

1. They have to be both threatened, for example with losing their job, and rewarded
with incentives, probably monetary ones such as a pay rise or bonuses. [x mpeba i
aaKamu (N02poxcysamu) i BUHALOPOONCYBAMU ... .

2. Theory X assumes that most people are incapable of taking responsibility for
themselves and have to be looked after. - ... 3a numu mpeba nazna/lamu.

3. It has traditionally been applied, for example, by managers of factory workers in
large-scale manufacturing. /i mpaouyiiino euxopucmosyeanu meneddncepu .

4. McGregor’s two theories are based on Abraham Maslow’s famous “hierarchy of
needs”. ... 2 meopii bazyiomvcs Ha ...

5. Theory X relates to the basic, “lower order” needs at the bottom of the hierarchy,
such as financial security, while Theory Y relates to “higher order” needs such as
esteem (achievement, status and responsibility) and self-actualization (personal growth
and fulfillment) that can be pursued if basic needs are satisfied. - saxux mooicna
oobusamucs ..

6. McGregor is widely considered to have laid the foundations for the modern
people-centred view of management. Yci saorcaroms, wo McGregor 3axnag ocnogy

6. Use the correct form of the Passive Voice in the following sentences.

1. Recently McGregor’s theory has been used by managers in large scale
manufacturing.

2. Two opposing theories of work and motivation were outlined by Douglas
McGregor several years ago.

3. Many people in organization cannot take responsibility that’s why they have to
be looked after.

4. His theories of work and motivation are based on Maslow’s famous hierarchy
of needs.

5. He can be more productive if his needs are satisfied.

6. McGregor is considered to have laid the foundation for the modern people
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centered view of management.
7. She hopes that in future her tries will be rewarded.
8. This target can be achieved.

7. Fill in the box. Use the . most appropriate words in the sentences below.

Verb Noun Adjective
fo oppose opposition opposing
to motivate motivation motivated
to respond responsibility responsible
to threaten threat threatening
- incapability incapable
to relate relation related
to manage management manageable
to achieve achievement achievable
to manufacture manufacture manufacturing
to satisfy satisfaction satisfied
1. The manager threatened his employees that they could lose their job, and they

began to work more efficiently.
2. Mostly people are motivated by high salary.

3. When I started to work in a bank, I was incapable of taking responsibility for
myself.
4. Does your work bring you any satisfaction?
5. What products were manufactured in your country last year?
Hkoksk

Pre-reading task

1. Match the following words and combinations with their Ukrainian
equivalents.

1 -b); 2 - 1); 3 - e) [mpaBUIBHO - MUTBra, COIIATLHUIN TAKET (IOMOBHEHHS 10 3apO0ITHOT
n1aTHi)]; 4 - g; 5 - a); 6 -c); 7 -d);
8-h);9-j);10-1).

3. Answer the following questions.

1. “Hygiene factors” are things like good labour relations, good working
conditions, job security, good wages, and benefits such as sick pay, paid holidays and a
pension.

2. Herzberg thinks that “satisfiers” do not in fact motivate workers. They are
merely ,,satisfiers’ - or, more importantly, ,,dissatisfies’ because workers take them for
granted.

3. ,Motivators’ include things such as having a challenging and interesting job,

recognition and responsibility, promotion and so on.
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4. If the job is not interesting can give their employees some responsibilities, not
as individuals but as part of a team. Other employers encourage job rotation, as doing
four repetitive jobs a day is better than doing only one.

5. It is important nowadays because with it all the staff can identify: for example
being the best hotel chain, or hamburger restaurant chain, or airline, or making the best,
safest, most user-friendly, most ecological or most reliable products in a particular field.

4. Decide if these sentences are true or false?

1. False. “Hygiene factors™ ,,satisfiers’ - or, more importantly, ,,dissatisfies’ and
workers who have them take them for granted.

2. False. Challenging jobs and responsibility are “motivators”.

3. True.

4 True.

5 True.

6 True.

5.  Use words and combinations from the list to fill in the gaps.
1 - ¢) incentives; 2 - a) took for granted; 3 - €) job rotation; 4 - d) team; 5 - b) on the
contrary.

6. Find the words in the text that mean the following:
a) labour relation; b) job security; c) wage; d) benefit; e) satisfiers (reward); f) to be
promoted; g) unskilled; h) job rotation; 1) corporate culture; j) challenging.

7. Translate the following sentences into English.

1. If you are incapable of taking responsibility for yourself, then this job won’t
bring you any satisfaction.

2. -What are the advantages of your job?

- First of all, it is high salary, sick pay, and possibility of promotion.

3. Sometimes, when perks / fringe benefits become a rule, we take them for
granted.

4. To avoid repetitive job, managers of the supermarket encourage job rotation.
5. Such benefits as sick pay, paid holidays and bonuses are incentives that
motivate workers to work better and more persistently.

6. “Motivators”, on the contrary, include possibility of promotion, recognition,
etc.

7. If the workers are given financial reward, they will be more creative, more
ambitious, and more motivated.

8. Do you always take a burden of responsibility for taken decisions for yourself?
9. If people are not motivated, they won’t do their job in a proper way.

10. Two opposing theories of motivation are outlined in this book.
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CROSS-CULTURAL MANAGEMENT

The active vocabulary of the Unit.

to lead to npusecmu J[o erception cnpulinamms
npo/laxcuu,
to be aware of sHamu, Oymu 00izHanuMm,|corrupt po3bewenutl (npo
ceidomarosamu o /[uny)
mopzayeamuca (about,
on the contrary Hasenaxu to haggle pey (

over)

assertive

Ha/[mipHo Hacmupausuu

to observe holiday

V[ompumyeamucs cesm,
ceamKysamu

to avoid problems

yHUKamu npooiem

to take precedence

nepesasicamu, 6pamu
eepx

to distinguish between

to exaggerate nepebdinvulysamu cultural competence BHaHHS Ky1bmypu
to cause CHpUYUHAMU o
. . . in brief KopomKo
misunderstanding HEenopo3yMiHH
. 3a npunyunom . . )
by seniority Ly to interact with 63AEMOOIsIMU
cmapwiurncmea
wono/Juui HenpuxuIbHull,
his/her junior 6i/] Hbo2o / Hel reluctant Heoxouutl
. aKyis,
to be offended by Oymu 0opasicenum equity 4 . .
axyionepnull Kanimarn
. . . KIHYyesUull mepmiH
to take one’s time He nocniwamu deadline 9 P
BUKOHAHHSL
. . \Mepmea mouka, 3acmiti;
PO3PI3HAMU MIdHC deadlock P

bessuxi/[ne cmanosuye

ni/l/lasamu nebesneuyi,

to endanger sacposicysamu cultural diversity KVIbMYypHe po3maimms
loyalty 6i/[/[anicmyo romptly 6i/[pa3zy, weu/lko, moyno
1.  Find in the text the following word combinations. Translate the sentences.

1)
characteristics;
2)
3)
4)
5)
6)
7)
8)
9)
10)

OazyBartucs Ha - to be based on;
3 OAHOTO OOKY, 3 1HIIOTO OOKY - on the one hand, on the other;
HaBMAaKH - on the contrary;
OyTH oOpaxxeHuM - fo be offended by;
HEJIOCBIAUCHUN - inexperienced;
Ha 20 pokiB Bl HOTO MoOAIH - 20 years his junior;
3a CTapIIMHCTBOM - by seniority;
NepIIli, OCTaHHI - the former, the latter,
OIIIHUTH - appreciate.

YCB1JIOMJIIOBATH MICIIEB1 KYJIBTYPHI OCOOIHMBOCTI - f0 be aware of local
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2. Answer the following questions.

1. The conflict between globalization and localization has led to the invention of
the word “glocalization”.

2. Companies which want to be successful in foreign markets have to be aware of
the local cultural characteristics that affect the way business is done.

3. In the countries of North America and north-west Europe management is
largely based on analysis, rationality, logic and systems.

4. In the Latin cultures of southern Europe and South America personal relations,

intuition, emotion and sensitivity are of much greater importance than analysis,
rationality, logic and systems.

5. In such cultures status has to be achieved.

6. Universalists believe that rules are extremely important and particularists
believe that personal relationships and friendships should take precedence.

6. Complete the following passage, using suitable words from the list below.
1-1);2-1);3-h);4-¢);5-d);6-c¢);7-2);8-k);9-1);10-)); 11 -a); 12 -b),

%k skk

2. Read the text and translate the highlighted sentences into Ukrainian.

The more different cultures work together, the more cultural competency training is
essential to avoid problems. - Il]o Ginbwe pi3ni Kyriemypu npayioioms pazom, mo
BAICIUBILLOIO € NIO2OMOBKA / HABYAHHS / MPEHIHE WOO0 KYIbMYPHOI 00i3HaHOCMI, W00
VHUKHYMU npooiem.

3. Find the answer to the following questions.

1. Cultural competence is the ability to interact effectively with people from
different cultures.

2. This ability depends on awareness of one’s own cultural worldview, knowledge

of other cultural practices and worldviews, tolerant attitudes towards cultural
differences, and cross-cultural skills.

3. Cultural problems can range from miscommunication to actual conflict, all
endangering effective worker productivity and performance.

4. The problems can arise in communication, team building, time perception, and
calendars.

5. Different perceptions of time can cause a great misunderstanding in the
workplace, especially with scheduling and deadlines.

4. Match the two parts of a sentence.
1-d);2-e);3-a);4-b);5-¢).

5. Find in the text the words that mean the following.
1) competence;
2) endanger;
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3) reluctant;

4) to exaggerate;
5) diversity;

6) perception;
7) deadline;

8) observe.

Translate the following sentences into English.

He would have avoided problems, if he had been aware of cultural diversity.

The more you exaggerate the time perception, the less problems arise.

: The Japanese would be offended, if an assertive 30 years his junior American

ame to the negotiations.

What could it lead to, if there were no deadline?

There is a policy of promotion by seniority in our company.

The more you sell, the more you get paid.

Personal relations and friendship take precedence among particularists.

The less experienced he were, the harder it would be to conduct negotiations.

If they hadn’t signed that contract, he would have taken the first plane home.
What holidays do Jews observe?

i R AT CH o S el

<
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UNIT 15
MARKETING

The active vocabulary of the Unit.
to communicate /[onocumu aspiration npacHenHs
to interpret maymadumu sales pitch ’;;ZZZ;”W perana
target market YibOBUIL PUHOK hassle cynepeuka
to acquire (mym) 3asouiosyeamu  |[inundate prasolfmosamu,

3acunamu

customer value

CnooIcU84a YiHHICMb

customer service center

yeHmp 00C1y208y8aHHs
KIIEHMIB

. . . merchandise moeap
search engine marketingnowyxosuii mapxemune
search engine results  |cmopinku pesynomamie
& P pesy at best y kpawomy eunallky
ages HnOWLyKy

aginvosanuii

affiliate marketing (napmuepcoKuii) at worst y eipuiomy euna/[ky
Mapremune

performance-based

Ha OCHOGI pe3y1bmamie

golden customers

30s10MI KNiEHmMU

wireless media

Oesnposi/lui 3acoou

silver customers

cpibHi KnieHmu

early adopters

«PAHHI NMAUWKUY

lead customers

VIpyeops/[ni knienmu

early majority

«PAHHS OLTLUICTNbY

late majority

Oinbuicms, Wo
niememocs noza/ly

to be manipulated into

ni/[/lasamucs eéniugy

laggard

6i/[cmarouuti

showcasing

J[emoncmpayis,

BacanvHull onuc

1. Which of the statements do you think is true (T) and which is false (F).
1

-T;2-T;3-T;4 -

F.

3. Read the text and find the answers to the following questions.

1. Marketing is the process of communicating the value of a product or service to
customers.
2. Marketing can be looked at as an organizational function and a set of processes

for creating, delivering and communicating value to customers, and managing customer
relationships in ways that benefit the organization and its shareholders.
3. Relationship marketing is first of all building and keeping good customer
relations. (Emphasis is placed on the whole relationships between suppliers and

customers).


http://en.wikipedia.org/wiki/Search_engine_results_page
http://en.wikipedia.org/wiki/Search_engine_results_page
http://en.wikipedia.org/wiki/Relationship_marketing
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4. Business or industrial marketing 1s building and keeping relationships between
organizations.

5. Social marketing first of all focuses on a benefit to the society. It positions
society issues on the same level as business issues.

6. The main recent approaches to marketing first of all are connected with the
Internet. There are different forms of e-marketing able to reach customers all over the
world. Internet marketing is sometimes considered to be broad in scope, because it not
only refers to marketing on the Internet, but also includes marketing done via email and
wireless media.

7. Another “new” but actually traditional way of marketing is affiliate

marketing, in which a business rewards one or more affiliates for each visitor or
customer brought about by the affiliate’s own marketing efforts. (Affiliates target their
audience more precisely, and are sometimes called personalized marketers or
one-to-one marketers).

8. Branding is the main company philosophy aiming at creating the unique image
of the company (with different specific elements to create this image).
9. Yes, I do. I think marketing to be an important sphere in the working process of

a company (because at the time of globalization it is very difficult for customers to
choose goods or services from the whole scope offered in the market).

10. In my opinion, a company should use the Internet marketing on a large scale
and in different forms to be better known to customers and to reach larger audience.

4. Find constructions with the infinitive in the text.

1)  can sometimes be interpreted 4)  attempt to perfect
2)  can be looked at 5)  is sometimes considered to be
3) theaimis to provide 6)  is considered to be
1. Marketing can sometimes be interpreted as the art of selling products, but

selling is only a small fraction of marketing. Mapxemune moocna inooi maymauumu sx
MUcmeymeo npooasxcy moeapis, ajie npooaxc € Jjauule He8eIUKOr CKIA0080H0
MapKemuHe).

2. Marketing can be looked at as an organizational function and a set of processes
for creating, delivering and communicating value to customers, and managing customer
relationships in ways that benefit the organization and its shareholders. - Mapxemune
ModicHa po3ens/lamu Ak opeanizayiuny QyHKYIIO, a MaKoic sIK KOMNIEKC npoyecia OJisl
CMBOpPEHHsl, OONPAGIIeHH MA OOHECeHHs UYIHHOCMI 00 KIIEHMI8 mda YNPaGliHHS
BIOHOCUHAMU 3 KTIEHMAMU MAKUM YUHOM, WOO NpUHeCmu Kopucms opeanizayii ma ii
aKyloHepam.

3. The aim i1s to provide the best possible customer service and build customer
loyalty. - Mema nonsecac 6 momy, wob 3abe3neyumu KIiEHMam HAUKPAWUL Cepsic i
3a60106amu ixuHw 006ipy.



http://en.wikipedia.org/wiki/Business_marketing
http://en.wikipedia.org/wiki/Industrial_marketing
http://en.wikipedia.org/wiki/Organization
http://en.wikipedia.org/wiki/Organization
http://en.wikipedia.org/wiki/Social_marketing
http://en.wikipedia.org/wiki/Internet_marketing
http://en.wikipedia.org/wiki/Affiliate_(commerce)
http://en.wikipedia.org/wiki/Personalized_marketing
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4. It attempts to perfect the segmentation strategy used in traditional marketing.

- Bin namazaemuvcs 600CKOHAIUMU CIMPameziio ceeMeHmayii, Wo GUKOPUCMOBYEMbCS Y
MPAOUYILIHOMY MAPKEMUHLY.

5. Internet marketing is sometimes considered to be broad in scope, because it not
only refers to marketing on the Internet, but also includes marketing done via email and
wireless media. - ITmmepnem-mapremune iH00i 66adcAEMbCA MAKUM, WO MAE WUUPOKY
cghepy 3acmocy8anHs, OCKIIbKU 11020 3ACMOCO8YIOMb He MINbKU OJisl MaApKemuHey 8
Inmepnemi, ane makooc 6iH GKIIOUAE MapKemMUH2, Wo 30IUCHIOEMbCA eNeKMPOHHOIO
nowmoro i 3acobamu 6e3nposioHO20 36'A3KY.

6. Brand value or “branding” is the main company philosophy and marketing is
considered to be an instrument of branding philosophy. - [innicmo 6pen/ly abo
“OpeHoun2” € ocHO8HOW0 (pinocogiclo Komnawii, a MapKemuHe B8aNCAIOMb
incmpymenmom inocoghii Openoiney.

5 Translate the following sentences using the infinitive.
1. Their goal is to finish the project in due time.

2. His suggestion was to buy these securities.

3. Their request is not to distribute the information.

4. This company is trying to sell most of the shares.

5. The employees of this department are always glad to help.
6. Her task was to find a partner in this unknown market.

6. Translate the following sentences.

1. The term management can sometimes be interpreted as simply managing the
personnel.

2. This document can be interpreted as a preliminary agreement.

3. Internet marketing is considered to be a modern kind of marketing.

4. These securities are considered to generate high profits.

5. The term outsourcing can be interpreted as simply a transfer of functions to
another firm.

6. By that time, the work had been considered (deemed) complete.

7. Open the brackets, use the ... 8. Use the following words to complete..

1) to work 1. competition
2)  to be developing 2. markets

3) to have been used 3. marketers
4)  tobeinvolved 4.  pitches

5)  to take place 5.  effective

6)  to perfect 6.  consumers
7) to have been 7. customers
8)  to have brought 8.  impressed
9) have been / to be involved 9. cynical

10) to have lately built


http://en.wikipedia.org/wiki/Market_segment
http://en.wikipedia.org/wiki/Internet_marketing
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2. Find in the text the English equivalents of the following wordcombinations.
1) to get advantage over competitors

2) to identify and analyze the market need

3) interpretation of information

4) to get insight and support

5) commodity, merchandise

6) supply and demand situation

7) gender differences

8) market trends

9) competitors

10) to inundate customer centers

3. Answer the following questions.

1. Market research is any organized effort to gather information about markets or
customers.

2. Market research includes social and opinion research, and is the systematic
gathering and interpretation of information about individuals or organizations.

3. Market research began to be conceptualized and put into formal practice during

the 1920s. Advertisers began to realize the significance of sponsorship of every type of
mass media available, especially different radio programs.

4. Market research is used for discovering what people want, need, or believe. It
can also involve discovering how they act. Once that research is completed, it can be
used to determine how to market your product.

5. It is subdivided into gathering market information, finding out market
segmentation, defining market trends, making customer analysis, advertising and
product researching, analyzing risk, etc.

6. Through market information a person can know the prices of different
commodities in the market, as well as the supply and demand situation.

7. Market segmentation is the division of the market or population into subgroups
with similar motivations.

8. The market size can be derived from the information about target market, that
is, from the number of potential customers, or customer segments.

0. Marketing effectiveness can be measured through customer analysis, choice

modeling, competitor analysis, and also through product research, risk analysis,
advertising research and marketing mix modeling.

10. Customer analysis is the process of determining customer segmentation, value,
purchasing behaviour and motivation in order to better target marketing and increase
sales. In practice, it is taking into account that customers are not created equal and
behave differently while purchasing goods and services.

11. Some other marketing techniques are: choice modeling and competitor
analysis.


http://en.wikipedia.org/wiki/Competitors
http://en.wikipedia.org/wiki/Markets
http://en.wikipedia.org/wiki/Marketing_information_system
http://en.wikipedia.org/wiki/Choice_modelling
http://en.wikipedia.org/wiki/Choice_modelling
http://en.wikipedia.org/wiki/Competitor_analysis
http://en.wikipedia.org/wiki/Risk_analysis_(business)
http://en.wikipedia.org/wiki/Marketing_mix_modeling
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Choice modelling attempts to model the decision process of an individual or segment in
a particular context.

Competitor analysis in marketing and strategic management is an assessment of the
strengths and weaknesses of current and potential competitors.

12. Market research is a research of a given market while marketing research
involves conducting research to support marketing activities, and the statistical
interpretation of data into information.

4. Delete the incorrect word-combination in each group.

1 -b);2-c¢);3-a)4.-a).

Use the correct word-combinations to complete the sentences.

1) Early adopters; 2) silver market; 3) late majority; 4) customer profile.

5. Translate the following sentences.

1. Market research is a key factor to get advantage over competitors as well as to
provide important information to identify and analyze the market needs, market size
and competition.

2. Advertisers began to realize the significance of sponsorship of every type of
mass media available, especially different radio programs.

3. Market research is used for discovering what people want, need, or believe. It
can also involve discovering how they act.

4. Once that research is completed, it can be used to determine how to market your
product.

5. Market segmentation is the division of the market or population into subgroups
with similar motivations.

6. The crux of customer analysis is that all customers are not created equal.

7. Companies have some customers who are worth their weight in gold.They are a
pleasure to deal with: no returns, no complaints, no hassles.

8. Companies also have customers who make their life miserable. They inundate
customer service centers with calls and constantly return merchandise.

9. Competitor analysis in marketing and strategic management is an assessment of
the strengths and weaknesses of current and potential competitors.

10. We usually try to get rid of the clients inundating our customer centres with

complaints.


http://en.wikipedia.org/wiki/Marketing
http://en.wikipedia.org/wiki/Management
http://en.wikipedia.org/wiki/Competition_%28economics%29
http://en.wikipedia.org/wiki/Competitors
http://en.wikipedia.org/wiki/Marketing
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UNIT 16
MARKETING MIX
The active vocabulary of the Unit.
consumer cnoocusay advertising exiama
tangible / intangible mamepianoruti / . . 36 'a3KU
& & piar . public relations .
HemamepianbHull 3 epomadcvKicmio
disposable o/[Hopa3zosuil ersonal selling nepCcoOHATbHUL NPOOAC
ubiquitous . . 03N08CIOONCEHHS,
q ecro/lucywutl distribution p .
03n00iN
range ps0, acopmumenm to shift the focus to
nepenecmu akyeHm Ha
purchase noxKynka viral advertising sipycHa pexnama
aceess to docmyn 00 eanizysamu npooyKm
Y to implement a product P Y pocy
case of emergency Haozeuuatina cumyayis [to take into account  |g3samu 0o ysazu
rofit npubymox acceptability NPULHAMHICb
hence o iHancosa
omoice affordability ¢ .
docmynuicmo
to have a profound impact Mema 30inbuleH s
. . 00x00i8
\mamu 3HauHull 6nIU6  [revenue objective :
(yinb ompumanms
supyuKu)
price elasticity yinosa eracmuunicmos  |price objective Yini YIHOYMBOPEHHS.
to set a price 6CMAHOBUMU YIHY convenience 3pYyYHiCMb
to complement donosHiosamu accessibility Docmynuicmo
romotion npoCysanHs awareness 00I3HAHICMb
to prompt action cnonykamu 00 Oil to be aware of Oymu 00i3HAHUM
subset . . . lenpuiimamu woce sk
niozpyna to perceive sth as fair P “
cnpaseonuge
to run a special deal . inooobosa /
p sanycmumu cneyianvry |24/7/365 phone help it
i Oe3nepepena
nponosuyio desk :
mexniompumxa

2. Answer the following questions.

1. The term marketing mix was coined in an article written by Neil Borden called
“The Concept of the Marketing Mix.” It came from the description of the marketing
manager’s role in promoting the product.

2. The marketing mix is the combination of techniques used to market a brand.
The techniques are often called the Ps.

3. The term product means an item that satisfies what a consumer needs or wants.
It is a tangible good or an intangible service.

4. The term price means the amount a customer pays for the product.

5. The term promotion comprises all of the methods of communication that a
marketer may use to provide information to different parties about the product.

6. The term place means providing the product at a place or location which is

convenient for consumers and accessibility to the service.


http://en.wikipedia.org/wiki/Promotion_(marketing)
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7. The additional four Ps are people, physical environment, process, productivity
and quality.
8. This model is called producer-oriented because it describes all procedures used

to promote goods or services provided by a producer.

3. Choose the correct words from the 4. Provide the definitions of the
brackets. terms.

1)  staff, employees (people) 1)  promotional

2)  range (product) 2)  advertising

3)  advertising (promotion) 3) mix

4) accessibility, outlets, locations 4)  price

(place) 5)  product

5) expensive, competitors, deals (price)

5. Put the words in the correct columns.

Product Price Place Promotion People
discounts accessibility direct marketing |competitors
branding launch [special deals  delivery customers sales
quality distribution location force
reputation
support
Hkoksk

1. Provide definitions to the following terms.

Affordability is the extent to which something is affordable, as measured by its cost
relative to the amount that the purchaser is able to pay.

Accessibility is the degree to which a product, device, service, or environment is
available to as many people as possible.

Awareness is the state or ability to perceive, to feel, or to be conscious of events,
objects, or sensory patterns. In this level of consciousness, sense data can be confirmed
by an observer without necessarily implying understanding. More broadly, it is the state
or quality of being aware of something. In biological psychology, awareness is defined
as a human’s or an animal’s perception and cognitive reaction to a condition or event.
Acceptability is to be something that is considered to be socially OK or within the
realm of what is appropriate, or something that is tolerable but not necessarily desired,
that 1s a person’s ability to easily determine the subject’s capability to perform its
function within an acceptable range. Acceptability criteria can also be used to determine
a tolerable level of risk.

(Business) communication is communication that promotes a product, service,
marketing, or organization; relays information within a business; or functions as an
official statement from a company.


http://en.wiktionary.org/wiki/affordable
http://en.wikipedia.org/wiki/Conscious
http://en.wikipedia.org/wiki/Object_(philosophy)
http://en.wikipedia.org/wiki/Pattern
http://en.wikipedia.org/wiki/Understanding
http://en.wikipedia.org/wiki/Biological_psychology
http://en.wikipedia.org/wiki/Perception
http://en.wikipedia.org/wiki/Cognitive
http://www.businessdictionary.com/definition/capability.html
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http://www.businessdictionary.com/definition/risk.html
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2. Find in the text the answers to the following questions.

1. The 4Cs model was offered because it is a more consumer-oriented version
of the four Ps that attempts to better fit the movement from mass marketing to niche
marketing and it is more customer-oriented.

2. Product was replaced by customer, pricing was replaced by cost, place was
replaced by convenience, promotion f was replaced by communication.
3. The 4As are: acceptability, affordability, accessibility, and awareness.

The term acceptability encompasses how acceptable the product is, how people
approve of the product, whether it is socially and legallyacceptable, and if it is
fashionable and attractive.

The term affordability means for the customer to have enough money to buy the
product, that is if he / she can afford the product.

The term accessibility encompasses the product to be easy to access in general and
for people with disabilities in particular.

The term awareness means how many people know about, or are aware of, the
product.

4, The 40s are: objects, objectives, organization and operation.

The term objects encompasses what the producer sells, how it is manufactured, or
made if it is a high quality (or excellent) product, or it is bottom end.

The term objectives can be subdivided into two issues: revenue objectives which
concern the income the producer wants to generate and price objectives which
concern the price he / she wants to sell at.

The term organization encompasses how the producer should organize the sale and
distribution of his / herproduct and which distribution methods will work best.

The term operations encompasses which kind of promotional operations, such as
direct mail, will work best for the product.

5. AIDA is an acronym which represents the steps a marketer takes in order to
persuade customers to buy a product or service. They are attention , interest, desire
and action.

6. This new version model is called customer-oriented because it describes how
to deliver to the customer the best possible product in the best possible way

3. Put the terms from the box into the correct columns.

1 Product: acceptability, customer needs, objects

2 Price: affordability, cost to user, objectives

3 Place: accessibility, convenience, organization

4 Promotion: awareness, communication, operations

4. Use the following words to complete 4. Replace the underlined words.
the article. 1) socially acceptable
1) customers 2) high quality

2) identified 3) price

3) meet 4) afford

4) promotional S) convenient

5) awareness 6) Revenue objectives
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S. Put the words in the correct order to make a sentence.

I.  We must attract attention to the product.

2. People will become aware of the brand.

3. We need to create an interest in the product.

4.  We want customers to develop an interest in the product.

5. We must develop a desire to own our product.

6.  People will take steps to try it.

7.  We must prompt action to buy it.

6. Translate the following sentences.

1) The marketer has to be creative to make advertising interactive.

2) Usually intangible products are service based. For example, web hosting is sold
with 24/7/365 phone help desk for a case of emergency.

3) Our new product is very convenient to find and we think our price to be very
attractive for the customers.

4) We are more expensive than our competitors but we often run special deals and
promotional operations.

5) The marketers have to study consumer needs and wants and then attract
consumers with something each one wants.

6) All our shops are accessible for people with disabilities.

7) We have launched the whole range of our new model so that different subsets of
consumers can afford it.

8) Marketers have to make sure that different subsets of consumers are aware of
the product.

9) We have placed our brand both in supermarkets and in local shops, and

sometimes we launch outdoor events.
10) We believe that our customers perceive the cost of our product as a fair one.



61

UNIT 17
BRANDING
The active vocabulary of the Unit.
to identi i0oenmucpixysamu . ocsieHymu yineu
fy Piry to meet the objectlvesZZ vy
to ensure consistent sabesne umu
to differentiate from |6iopiznumu 6io . y3eo/loceny
brand behaviour .
nose/linky open/ly
. KOHKYDEHMOCHPOMONCHUUL o eniznasanicmo
competitive set P P brand recognition ! !
HaOip open/ly
. . nozumuene
brand values iHHOCMI OpeH, ositive sentiment .
i i open/ly P epadicennsl, si/leyk
. t licitl mym
fixed assets OCHOBHI axmueu 0 be explicitly ym Oymu (36110)
exposed to su/[umum
to originate poxo/Jumu, sapo/locysamuce, visual signifiers BI3VANbHI CUMBOIU
GUHUKAMU
. to be knowledgeable .
advent npuxi/| wiedg Oymu 00i3HAHUM 3
about
shipping nepegeseHms heritage cnallox
insignia embnema trustworthy KU Sacryeo6ye
V[osipu
to be engaged in oymu 3anyuenum /o dependable BanescHull
to align expectations [ni/{mpumysamu o4iKysinHs integrit YLTBHICID,
gh exp UMy Y gty nops/{nicmo
. ) . sIcKkpasutl,
to maintain a brand 0, ibrant V.
ni/[mpumyeamu open/{ \ enepeiiinuii
responsiveness yuYMAUBICMb accessible V[ocmynnuii
market intelligence  jgnannsa punxy diverse I3HOMAHIMHULL
. . . maxkutl, /e éce
to result in npueo/[umu J{o inclusive A
BKIIOUEHO
1. Read the text and answer the questions.

1. Companies brand their products or services by using a name, a symbol or a design to
identify it and differentiate it from the competitive set - that is, rival brands.

2. A brand name is the word or words used to identify a company, product, service
or concept.

3. The trademark is the legal protection for the brand, its logo and its brand name.
4. The main brand elements are: name, logo, tagline or catchphrase, graphics,
shapes, colours, sounds, scents, tastes, movements.

5. The oldest generic Brand or no brand, is known as ,,Chyawanprash,,. It

produces a herbal paste consumed for its purported health benefits and some other
related products.

6. Mass-marketing originated in the 19th century with the advent of packaged
goods with the development of industrialization.


http://en.wikipedia.org/wiki/Chyawanprash
http://en.wikipedia.org/wiki/Good_%28accounting%29
http://en.wikipedia.org/wiki/Industrialization
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7. Brand management is the application of marketing techniques to a brand.

8. Proper branding can result in higher sales of not only one product, but of other
products associated with that brand.

9. The brand strategy covers meeting the brand’s objectives, meaning what the

brand does and how it acts in all advertising media, and consistent brand experience -
the exposure and interaction a consumer has with the brand.

10. , Total Branding’ is aimed at maximally aligning all four of the key building
blocks of a brand - mission, culture, internal and external communication - in such a
way as to achieve maximum impact. For a brand to work, mission, culture, internal and
external communication must be fully aligned.

11. Brands usually represent the sum of all qualities of a product valuable to the
consumer.

12. A brand which is widely known in the marketplace acquires brand recognition.
When brand recognition builds up to a point where a brand enjoys a critical mass of
positive sentiment in the marketplace, it is said to have achieved brand franchise.

13. Brand awareness is, in general, customers’ ability to recall and recognize the
brand under different conditions and link the brand name, logo, jingles and so on to
certain associations in memory.

3. Match the following word combinations with “brand” to their definitions. 1-
c);2-d);3-g);4-1);5-¢);6-b);7-a).

5. Label the purchase stages.

Consumers know about the product 1) brand awareness
Consumers think about buying the product 2) brand consideration
Consumers like the product more than other 3) brand preference
roducts
Consumers always buy the product 4) brand loyalty/ brand retention

6. Complete the crossword.

ACross: Down:

2) differentiate 6) flagship 1) branding
3) own 8)range 4) premium
5) generic 9) conomy 7)leader

7. Read what the brand manager says about the brand identify.
1 - brand essence; 2 - brand promise; 3 - brand image; 4 - brand vision.

8. A marketing manager writes an e-mail about... . Complete the e-mail.
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1) launched the brand 5) brand extension

2) establish the brand 6) market the brand

3) rebrand 7) brand positioning

4) stretch the brand 8) enhance the brand
9. Match the examples to the summaries.

l-¢;2-b;3-d;4-a.

10. Decide if the statements are true or false.

1. False. An advertising campaign is an example of brand behaviour.

2. False. The brand personality is a statement of the human characteristics of a
brand.

3. True.

4, False. You stretch a brand when you increase the range of products in the brand.
5. True.

6. False. Brand tone of voice, brand values and brand mission are all part of the
brand platform.

1. Answer the questions.

1. Consumers are now bombarded with choices. They are also harder to reach.
They are busier, more distracted and have more media to choose from.

2. Brand values are the code by which the brand lives and operates. They express
how the brand wants to be seen by its consumers.

3. Many brands have a strong heritage - they have built strong, lasting values over

many years. Some brands speak about their trustworthiness - their integrity, honesty and
responsibility - and act in ways that are fair for the consumer and the environment. For
example, the Linux operating system allows consumers to contribute to their brand
values: being accessible, diverse, inclusive and independent.

4. Customer satisfaction, flexibility, simplicity and practicality, being easy to use
make customers feel good. Some brands focus on a healthy lifestyle and are nutritional,
fresh and natural. Some brands show they are caring and want to look after their
consumers. A good example is the toy retailer Toys "R" Us, which includes educational
as one of its values.

5. To make customers feel that they are their contemporaries brands often mirror
their consumers’ values with their own. Young and modern brands will list in their
brand values qualities like modern, innovative, creative and technological. More
traditional brands will give their values as classic, heritage, authentic and original.
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3. Find nouns corresponding to the adjectives.

caring - care vibrant - vibration, vibrancy pleasurable
dependable - dependence, dependability - pleasure modern - modernity

honest - honesty fair - fairness innovative - innovation technological -
diverse - diversity technology inspirational - inspiration
inclusive - inclosure, inclusivity independent passionate - passion authentic -

- independence luxurious - luxury active -  |authenticity original - originality
activity appealing - appeal

dynamic - dynamics, dynamism

4. Choose the correct 5. Choose the correct 6. Use the following
1)  Freshness 1) flexibility 1) innovative
2)  Modernity 2) simplicity 2) respected
3) Naturalness 3) easy to use 3) inspirational
4)  Pleasure 4) knowledgeable 4) luxury
5) money
Before doing the next exercises (8, 9) it may be necessary to revise the following
rammar item. You may give your students the following task:

Look at the following sentences. Consider the comparatives and superlatives of the
adjectives and adverbs.

1. They are also harder to reach. They are busier, more distracted and have more
media to choose from.

2. In the new global economy, brands represent a huge portion of the value of a
company and, increasingly, its biggest source of profits.

3. Jonathan Bond and Richard Kirshenbaum, authors of Under The Radar -
Talking To Today’s Cynical Consumers, say ,,some of the most cynical consumers are
the young.’

4. The argument has been most forcefully stated in Naomi Klein’s book No Logo:
Taking Aim at the Brand Bullies.

Revise how the comparatives and superlatives of the following are formed.
- adjectives of one syllable

- adjectives ending in -y

- adjectives of more than one syllable

- adverbs

Comparatives are formed as follows.
add -er for one-syllable adjectives.
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Consumers are harder to reach nowadays. Many products are cheaper than ten
years ago.
add -ier for adjectives ending with -y .

People are busier than ever before. I prefer the other design. It looks trendier.
use more/less for multi-syllable adjectives.

Brands are more powerful in today's economy. Our last product was more
expensive.

irregular comparative forms (good, bad, far).

We’re better at identifying our customer now. The figures are far worse than expected.
Call me if you need any further information. The new office is farther from the city
centre.

Superlatives are formed as follows.

add the -est for one-syllable adjectives.

A brand was the simplest stamp of quality. The deadline was the shortest we’ve worked
to.

add the -iest for adjectives ending with -y.

Building a brand is not the easiest thing to do. It’s the funniest campaign I’ve ever seen.
use the most/least for multi-syllable adjectives

Many of the most expensive brands are copied. It’s the least successful campaign we’ve
ever had.

Adverbs have the following forms.

add more /less for comparative adverbs.

TV advertising reaches people more efficiently. They can do the same ut far less
expensively.

add the most/least for superlative adverbs.

Ms Klein’s book made the point most forcefully. It’s our most successfully marketed
product.

(not) as... as.

All comparisons can be made in two ways. Image is more important than quality.
Quality isn't as important as image.
You may give the task to complete the following table.

adjective comparative | superlative | adverb | comparative | superlative
1 powerful
2 exciting
3 fast
4 cynical
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S easy
6 hard
7 responsive
8 good
Keys
adjective |comparative |superlative adverb |comparative | superlative
1 powerful the most powerfully more most
more powerfulpowerful owerfully owerfully
2 exciting "y the .n?ost excitingly more .
more exciting exciting excitingly most excitingly
3 fast faster the fastest |fast faster fastest
4 cynical more cynical the most cynically more :
cynical cynically most cynically
5 easy easier the easiest |easily more easily most easily
6 hard harder the hardest |hard harder hardest
: more the most : more most
Tresponsive : ) responsively : :
responsive  [responsive responsively [responsive
8 good better the best well better best
8. Complete the article with the... 9. Complete the sentences with.
1) newest 1) more
2) most innovative 2) than
3) clearer 3) least
4) greater 4) best
5) the funniest 5) most
6) most amusing 6) happiest
7) more skeptical 7) generous
&) more intrusive &) equal
9) the best
10. Translate the following sentences.
I. What is the legal protection for the brand, its logo and its brand name?
2. Packaged goods originated brands in the field of mass marketing.
3. Who is responsible for creating, maintaining and building a brand?
4. A brand often serves to denote a certain attractive quality or characteristic
important for consumers.
5. Customers’ ability to recall and recognize the brand under different conditions

and link certain associations to the brand name, logo, jingles is known as brand
awareness.

6. Consumers nowadays are harder to reach, they are busier, more distracted and
have more sources to choose from.
7. Many quality world-known brands have a strong heritage - they have built

strong, lasting values over many years. They are trustworthy and dependable brands.



8. Being easy to use, that is flexibility, simplicity and practicality is a positive
value for any brand.
9. Some brands show that they are caring and enviromentally friendly. A good

example is the Kindle e-books. No computer, no cable, no paper, this way the Kindle
add to environmental protection.

10. Some brands speak about their trustworthiness - their integrity, honesty and
responsibility; and act in ways that are fair for the consumer and the environment.
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MASLOW'S HIERARCHY OF NEEDS

The active vocabulary of the Unit.

CPUYUHAMU NOCMIUHY

belongingness cnignpuiuemuicm o to be a going concern
mypoomy
. o . 00TPYHMYBAHHS
self-actualization camopeanizayis rationale for PYHILY
4020Cb
self-transcendence camonepesepuleH sl in spite of He Jlusnauucs Ha
. . nepcoHanvHut
acceptance NpUUHAMMS one-to-one marketing
Mapkemune
customer relationship  [ynpasninns 36 'azkamu 3
self-esteem camonosaza .
management Kaienmamu
P KOMMNIEKC . .
inferiority complex . . to be faced with 3IUMOBXHYMUCS 3
HEeNnoGHOYIHHOCI
. . . 3anena/lamu,
to take precedence mamu npiopimem to decline, declining A .
sanena/laouuti
to shrink-shrunk- shrunk
regardless He3sadicarouu Ha 3MEHULYBAMUCD
. .. . npubymox,
yield 3a2anbHA KibKICMb profit margin pUoY .
eHmabenvbHicmo
. 6i/[noei/lamu . . .
to meet requirements Hnosi, mutually beneficial 63AEMOBUCIOHULL
sUMO2aM
ultimately . to interact 63aEMOOIIMU
KIHYe8OMY PAXYHKY
. Hanawmyeamu (Ha
hinder sbd from . . . Y 0
mpumamu Koeocw 6i/] [to customize = to tailor |cnoorcusaua)
OHM-0QICHI
to refer to nocunamucs na front office system op ¢
cucmemu

to accomplish

/locseamu, 36epuiysamu

back office system

Oex-oghicHi cucmemu

database = data

to perceive cnputimamu oaza [anux
P P warehouse -
consumer protection epynu 3axucm,
to focus on P Py Y
30cepedumucs Ha groups = watchdogs cnoorcusaua
valid /iichuil, yunHu rivacy KOHiOenyitinicmo
Oymu HAIAUWMOBAHUM HA
to be attuned to Y to encrypt po3uugposysamu
to ascertain 3'scyeamu disclosure 03KpUmMmsi
viability orcummes/lamuicmo to attest to sacei/uumu
2.  Answer the following questions.
1. To describe the stages of growth in humans Maslow used the terms

Physiological, Safety, Belongingness and Love, Esteem, Self-Actualization and Self-

Transcendence.
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2. Maslow studied what he called exemplary people such as Albert Einstein, Jane
Addams, Eleanor Roosevelt, and Frederick Douglass rather than mentally i1l or neurotic
people.Thus he studied the healthiest 1% of the college student population.

3. Maslow’s theory is often portrayed in the shape of a pyramid with the largest,
most fundamental levels of needs at the bottom and the need for self-actualization at the
top. Maslow himself never used a pyramid to describe these levels in any of his writings
on the subject.

4. Basic physiological needs are: air, water, food, clothing and shelter, and, in the
end, sexual competition to maintain birth rate.

5. Safety and Security needs include: personal security, financial security, health
and well-being and safety net against accidents, illness and their adverse impacts.

6. After physiological and safety needs are fulfilled, the third level of human needs
is interpersonal and involves feelings of belongingness. They are: friendship, intimacy
and family. Humans need to love and be loved - both sexually and non- sexually - by
others.

7. Low self-esteem or an inferiority complex may result in different psychological
imbalances such as depression.

8. Yes, self-actualization and self-transcendence are necessary to every human-
being, because, having achieved these levels humans can further develop.

9. Maslow’s theory of needs remains valid today for understanding human
motivation, management training, and personal development. Maslow’s ideas
concerning the responsibility of employers to provide a workplace environment that
encourages and enables employees to fulfil their own unique potential (self-
actualization) are today more relevant than ever.

3. Match the needs from Maslow's pyramid (1-5) with the reasons for buying.
1-d;2-a;3-¢c;4-¢;5-D.

4. Put the words in the correct order.

1) Customers like to maintain a certain lifestyle.

2) A major customer concern is how to provide for the immediate family.

3) Buying food and drink is an example of satisfying a physiological need.

4) Some service sectors are highly attuned to customer needs.

5) The Consumer Life Cycle shows how consumer needs change over a period of
time.

1. Replace the underlined expressions.

l-¢;2-b;3-f,4-g;5-a,d;6-e.

6. Write out the person's needs according to the pyramid.
1. Physiological needs, that is how he will pay for his food and housing.


http://en.wikipedia.org/wiki/Albert_Einstein
http://en.wikipedia.org/wiki/Jane_Addams
http://en.wikipedia.org/wiki/Jane_Addams
http://en.wikipedia.org/wiki/Eleanor_Roosevelt
http://en.wikipedia.org/wiki/Frederick_Douglass
http://en.wikipedia.org/wiki/Mentally_ill
http://en.wikipedia.org/wiki/Neurotic
http://en.wikipedia.org/wiki/Neurotic
http://en.wikipedia.org/wiki/Self-actualization
http://en.wikipedia.org/wiki/Sexual_competition
http://en.wikipedia.org/wiki/Belongingness
http://en.wikipedia.org/wiki/Inferiority_complex
http://en.wikipedia.org/wiki/Depression_(mood)
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2. Safety needs, that is how he will protect himself and his familywhen he is
retired.

3. Social needs, that is if he will be able to afford membership of his golf club.

4. Esteem needs, that is to maintain hislifestyle and social status.

5. Self-fulfilment needs, that is if there is an opportunity of executing personal

projects fulfilling dreems.
7.  Fill the blanks with the given words and word combination.
1 - attuned to; 2 - customer’s needs; 3 - service; 4 - current account;

5 - creating needs; 6 - satisfy; 7 - desires.

8.  List the needs according to the levels of Maslow's hierarchy (1-8).

1. Biological and Physiological needs - air, food, drink, shelter, warmth, sex,
sleep.
2. Safety needs - protection from elements, security, order, law, limits, stability.
3. Belongingness and Love needs - work group, family, affection, relationships.
4. Esteem needs - self-esteem, achievement, mastery, independence, status,
dominance, prestige, managerial responsibility.
5. Cognitive needs - knowledge, meaning.
6. Aesthetic needs - appreciation and search for beauty, balance, form.
7. Self-Actualization needs - realizing personal potential, self-fulfillment, seeking
personal growth and peak experiences.
8. Transcendence needs - helping others to achieve self actualization.

sk

1.  Answer the questions.

1. A firm in the market economy can survive in the market economy by producing
goods that people are willing and able to buy.

2. Customer focus implies that the company focuses its activities and products on
consumer demands.

3. Constructive criticism helps marketers meet changing customer needs.

4. SIVA is a formal approach to customer-focused marketing known as Solution,

Information, Value, Access. This system is basically the four Ps renamed and reworded
to provide a customer focus. The SIVA Model provides a demand/customer-centric
alternative to the well-known 4Ps supply side model (product, price, placement,
promotion) of marketing management.

5. A firm’s marketing department gathers and processes information. The
information from an organization’s marketing department would be used to guide the
actions of other departments within the firm. while the marketing department would
focus on the promotion, distribution, pricing, etc. of the product.

6. For example, the R&D department having been informed by the marketing
department would create a prototype of a product/service based on consumers’ new
desires. The production department would then start to manufacture the product,
Additionally, a firm’s finance department would be consulted, with respect to


http://en.wikipedia.org/wiki/Market_economy
http://en.wikipedia.org/wiki/Good_(economics)
http://en.wikipedia.org/wiki/Good_(economics)
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securing appropriate funding for the development, production and promotion of the
product.

7. Customer Relationship Management or CRM is one-to-one marketing, and it is
based on the idea of treating different customers differently.
8. One-to-one organizations create a customer feedback loop in which they say,

1 know you. You tell me what you want. I’ll make it - and I’ll remember next time.’
This process is called a learning relationship, and it has four basic implementation steps
(IDIC): identify your customers at all points of contact, differentiate between your
customers based on their individual needs and value to your organization, interact with
your customers in a two-way dialogue, customize or tailor some aspect of your products
or services based on what you learn from your customers.

0. Data mining reveals patterns in customer behaviour. For example, fathers have
a tendency to buy branded food products, whilst mothers prefer private labels.

10. It is important for firms to protect customer’s privacy for it not to be available to
people outside the company, and so prevent accidental disclosure of information.

2. Find verbs and prepositions 3. Complete the sentences. 4. Choose the...
customers differentiate between|l) disclose (CRM marketer) 1) relationship
customers identify customers  [2) stored (representative ofa  2) CRM
interact with customers data  (consumer watchdog) 3) identify
analyse data disclose data gather|3) gathers (consumer) 4) store

data mine data process data stored) differentiate (CRM marketer)|5) database
data 6) record

7) differentiate

8) interacting

9) dialogue

10) customisation
11) gathered

12) database

13) data mining

5. Fill the blanks with the given words. 6. Use the words from the box.
1) behaviour 1) card
2) purchasing decision 2) preferred
3) awareness 3) points
4) purchase intention 4) special offers
5) personal involvement 5) build
6) impulse purchasing 6) programmes
7) loyalty 7) earn
8) retain
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7. Translate the following words.

1. The human body cannot function properly, if physiological requirements are not
met.

2. People need to feel a sense of belonging to their social groups, regardless if
these groups are large or small.

3. People often engage in a profession or have a hobby to gain recognition.

4. Self-actualization level of needs covers a person’s full potential and the
realization of that potential.

5. Maslow’s ideas concerning the responsibility of employers to provide a
workplace environment are today more relevant than ever.

6. This encourages and enables employees to fulfil their own unique potential.
7. Customer focus or market orientation implies that the company focuses its
activities and products on consumer demands.

8. Companies in all industries today face the problems of declining customer
loyalty and shrinking profit margins.

9 What kind of information does a data warehouse contain?

10.  What has data mining revealed about patterns in customer behaviour? What
kind of goods do fathers have a tendency to buy? What about mothers?

11. Customers, as a rule, wish to keep their purchases confidential, so a company
should protect its customers’ privacy.
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ADVERTISING

The active vocabulary of the Unit.
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to drive consumer enausamu Ha Kiienma  [to deteriorate ncysamucs

behaviour nose/linka obsolete sacmapinui

with respect to 3 oens/ly Ha to go far beyond suxo/{umu /lanexo 3a

viable orcummes/[amuuii to haunt nepecni/lysamu

. . . word-of-mouth nepcoHanbHa pexknama,

to associate with acoyiroeamu wocs 3 . . .

advertising «capaganne pallioy
ublic service /leporcasna cnyscoa to rely on noxna/lamuce Ha
BUKOPUCTNAHHS TN08ADI6
announcement 02010 eHH s product placement y @inbmax 3 memoro
exnamu
wares mosapu digital advertisement  |[yugposa pexrama
in part 30Kpema commercial

mene- abo palliopexnama

to be aimed at

Oymu cnpsAMOBaAHUM HA

online promotion

NpOCYBAHHS 8 PeHCUMI
onain

to convey information

nepellamu (euxiacmu)

physical advert

Qizuuna pexnama

iHhopmayiro
. : sanyuenns ei/Jomux
to be misleading Oymu OMaHIUBUM endorsement Vi A
iro/leti [lo pexnamu
: . . Oezxkowmosna pos3/laua
to a certain extent /[o neeHoi mipu product giveaway PO/
npo/lyxny
to pander to nomypamu loyalty programme npoepama 10sIbHOCmI
tubliminal npuxosanull to draw in sanyyamu
coincidence 3012 ultimate goal KiHyesa mema
‘ni/Tuucmumu’, . . perana, o renye
to soak up ambient media HesanexcHo 61/
no3oymucs g
eKIamo0asyis
to grab one’s attention SpucepiymL Vede
by-products noo6iuni npo/lyxmu to get in one’s face puseprymu yeazy
K020Cb
to be laid off 0ymu 36i1bHEHUM . .. NpUXo8ana pexiama
Y subliminal advertizing P P
5. Answer the questions.
1. Advertizing is a form of communication for marketing. It is used to
encourage, persuade, or manipulate an audience to continue or take some new action.
2. It comes from Latin ad vertere which means "to turn the mind toward.
3. Informative advertising is conveying information to potential customers and

clients, it is also used to persuade the public to buy, but it mainly concerns nonprofit
organizations which rely on free modes of persuasion, such as a public service

announcement.


http://en.wikipedia.org/wiki/Communication
http://en.wikipedia.org/wiki/Marketing
http://en.wikipedia.org/wiki/Persuade
http://en.wikipedia.org/wiki/Nonprofit_organizations
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4. Persuasive advertising is criticised because it is used to persuade the public to
buy. Another thing is that advertisements are sometimes misleading. Although it is
illegal for advertisers to make untrue statements about their goods, services or prices,
they still make their goods seem unduly attractive. They pander to our egos and our
vanities. They create a demand which would not otherwise exist.

5. Subliminal advertising is unnoticed advertising, that is when a word or a picture
is flashed on to the television screen. It happens so quickly that no-one is aware that it
has happened. It influences human subconsciousness.

6. To counter a fall in sales the demand for goods should be stimulated by
advertising, and, as an alternative, producers sometimes should lower prices for their
wares.

7. National newspapers derive much of their revenue from advertising. Look at a
typical newspaper and you will discover the proportion of the pages devoted to
advertisements.

8. Window-dressing is a very effective form of advertising, because when a
person sees clothes on models in shop windows there are more chances for them to at
least enter the shop and, in many cases, to buy an item.

9. Without the possibility of advertising, workforces would have to be laid off
when sales fell, that’s why we can say that advertising helps to save workplaces.

10. It is expensive to hold stocks unnecessarily, because the warehouses would
become overfilled and the stocks would deteriorate, perhaps even become obsolete.

6. Find in the text the sentences with the following phrases.

1. If the needs are overestimated it is possible, through advertising, to soak up the
surplus goods which have been produced. - Axwo nompebu 3asuweni, mo 3a
00NOMOR2010 PEeKIAMU MONCHA NIOYUCTUMU HAOUWOK MO8apis (no30ymucs HaoIUKYy
moeapis), wo 0y1u 8U20MmMOoGJIeHi.

2. As a demand for a product sags, it can be stimulated. - Koau nonum na npooyxkm
naoae, U020 MONCHA CIMUMYTIOBAMU.
3. Without the possibility of advertising, workforces would have to be laid oft

when sales fell. - bez moorciusocmi pexnamysarnms, pob6ouy cuny 0ogenocs 6 38inbHumu,
KOJU Nadaromos npooaxici.

4. National newspapers derive much of their revenue from advertising. -
Hayionanvni cazemu ompumyroms 0ivuly 4acmumy c80ix 00x00i8 6i0 peKiamu.

7.  Find the sentences with by + gerund.

The manager of a clothes store is advertising by putting models wearing the store’s
clothes in the window. - The manager of a clothes store is advertising by means of
putting models wearing the store’s clothes in the window. - Mene/[orcep macazuny oosey
pooUmMb pexnamy, noCmagusuiu Mooei, 00sicHeHi 8 00512 3 MA2A3UHY, ) GIKHI.

8. Complete the following sentences.
1) promoting its product or service on the market in every possible way.
2) using all means of advertising.
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3) using the Inertnet?
4) combining different means of advertising.
5) hiring professional admen.

9. Match the two halves of the sentences.
1 -b;2-¢;3-a;4-d;5-¢c;6-e.

%k okk

1. Answer the following questions.

1. Above-the-Line (ATL) is a form of media advertising where a commission or fee
is paid to an agency working for its clients. The commission represents a percentage of the
media investment - that is, how much is spent on media during the advertising campaign.

2. It is run in the commercials between programmes, before the programme inidents
(short films with the brand name and logo ) and interactive ads on digital television.

3. Below-the-line (BTL) refers to any non-media advertising or promotion.

4. It is subdivided into direct mail, exhibitions, point-of-sale and street marketing.
5. There are following advertising techniques: pester power, beauty or sex appeal,
peer approval, lifestyle advertising, rebel advertising, escape advertising and others.

6. There exist different TV and radio advertising formats:

 an advertisement that is broadcast on TV or radio is called a commercial. This
traditional format is shown in the commercial break between programmes.

« an ident is a short film with the brand name and logo shown before a programme.
 a sponsored programme or AFP (advertiser-funded programme) is financed by the
sponsor or brand.

* interactive ads are becoming more popular on digital television; in addition to using the
remote control to change channels, viewers can press a button and respond to an ad.

7. In most countries there exist TV, radio and the Internet channels.

8. Dayparts are sections of the day during which programmes are broadcast or aired
to appeal to the particular demographic group that will be watching or listening. Most
people have regular listening or viewing habits and will usually watch, or tune in to, the
same programmes every day or week.

0. There exist such formats of outdoor advertising as roadside panels, wallscapes,
lightboxes, tri-face billboards, street furniture, transit advertising, LED screens and others.

Use one part (a or b) from each column to make sentencves.
b) Media planners work in media agencies.
a) Ad avoiders zap during advertising breaks.

) Blended marketing uses TTL techniques.

a) Normally advertisers brief advertising agencies.

WT N =N



76

b) Interactive TV is an emerging media.

4 a) Advertising agencies develop advertising strategies. b) BTL campaigns don’t
run in mainstream media.

3. In the description ... the underlined phrases are in the wrong place.

1) strategy; 7) avoid;

2) attention; 8) blended;
3) below-the-lin 9) ATL;

e; 10) BTL;
4) media; 11) adverts;
5) above-the-line 12) tactics.

4. Match the two parts of the sentences.

Ford is using the Internet to tap (e) into the Long Tail. - false

Ford is only using interruptive (c) advertising on the TV. - false

Ford is using pester (d) power, by appealing to children. - false
Ford is using multi-channel (a) marketing. - true

Ford has display (b) adverts at football stadiums. - false

5. Match the words and phrases (1-5) to the definitions (a - e).
l1-c¢2-b;3-¢e;4-d;5-b.

6. Use the words from the box to complete the text.
1 -channels; 2 - programmes; 3 - station; 4 - reaching; 5 - listener.

7. Use a word from each box to make.. commercial break commercial channel
commercial station game show listening habits prime time radio show radio station reality
show reality TV remote control

soap opera TV channel TV show weather forecast

8. Complete the sentences with the words from the box.
1) face; 8) banner;



77

2) billboard; 9) vinyl;

3) paste; 10) transit;

4) lightbox; 11) outdoor;

5) street; 12) floor;

6) roadside; 13) digital;

7) sonic; 14) lenticular.

9. Complete the news report using the words from the box.

1 - hung; 2 - wrapped; 3 - shelters; 4 - catching; 5 - covering; 6 -graphics.

12. Translate the following sentences.

1. As the demand for this product is falling, it should be stimulated.

2. Advertising agencies may harm consumers creating misleading
advertisements.

3. The effects of advertising on the purchaser’s choice of a product cannot be
overestimated.

4. Recently a study (research) of subliminal advertising has been conducted in
order to assess its impact on customers.

5. Warehouses are overcrowded, products deteriorate and become obsolete.

6. An ATL campaign is aimed at making the customer aware of a product or
service, or at building the image of a brand.

7. Is it in the competence of the ad agency to develop an advertising strategy?
What is the strategy based on?

8. Zapping or ad avoidance is changing channels during advertising breaks.

0. Which traditional format of advertising is shown in the commercial break
between programmes?

10. Interactive ads are becoming more popular on digital television; in addition to

using the remote control to change channels, viewers can press a button and respond to
an ad.
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HOW MARKETING FUNCTIONS
IN A SOCIETY

The active vocabulary of the Unit.

to anticipate nepedbauamu religious revelation enicivine o/[kposenns
coincidence 30i2 outrageous advertising |0bypausa pexiama
. . . ompumamu

to determine sUsHAUAMU to obtain reparations P .
KoMneHcayiio

commodity mosap enance NOKASAHHSA

to cease npununamu substantial icmomuuil
ni/l/lasamucs,

to become fused 3AUMUCS to be exposed to AL
Hampanisamu

. . «2enepamop i/leti»

scourge bamiz, buy an adland thinker p p ey y

cqhepi pexnamu
. . ni/[mpumyeamu,
to begrudge wixo/[ysamu (epoweti) |to pitch for Ampuaty
exnamysamu
to be put at risk ni/l/lamu puzuxy to garner sanacamu
. . OYymu CHpUIHAMAUBUM

stance no3uyis to be receptive to ZZyo P

to turn a blind eye to  pakpusamu oui Ha counterpart napmuep, Koneza

to hanker for npacHymu 4020ch to shatter VIUHY8AMU

bizarre J[uenuii acumen NPOHUKIUBICT b

regardless of

He3eadcarndu Ha

to benefit from

mamu Kopucniob 6lﬂ

underprivileged

He3aMOIICHUU

to enlighten a policy

600CKOHAIIO8AMU

NOIMUKy

1. Arrange the following words ... .

1) begrudge;
2) coincidence;
3) encourage;
4) pollution;
5) questionable;
6) regardless;

7) restriction;
8) safeguard;

9) selfishness;

10) underprivileged;
11) unemployment;

12) unstable.

2. Translate the following words.

1) society; 5) quality;

2) sovereignty; 6) prosperity;
3) possibility; 7) productivity;
4) activity; 8) quantity.

3. Scan the text. What limitations of the free market economy are mentioned.
The main limitation (or problem) of the free market economy is unemployment. There
is also a problem of the sick and underprivileged as the society isn’t always willing to

give them aid. Another major criticism can be leveled at what is produced (if products
which are dangerous to health face restrictions in the country-producer,




79

they may be exported to countries with less protected population). The problem of
nuclear waste is not less dangerous. The ozone layer is is sacrificed at the altar of
short-term business projects. Many companies fail to implement environmentally
friendly policies because it is too costly.

4. Find in the text the sentences beginning with “It seems ...”

It seems a fact that the people in capitalist societies are generally better dressed, less
hungry and live longer. - 3/aemwvca ouesuonum, wo aw/u 6 xanimanicmuyHux
CYCNibCMBAXx, sIK npasuio, Kpawe 00sI2HeHI, MeHUL 20JI00HI [ HCUBYMb 00BULE.

It seems natural that the notion of a political democracy becomes fused with the concept
of consumer sovereignty. - 30aembcia npuUpoOHUM, WO NOHAMMS HOJIMUUHOIL
0eMoKpamii 31U8A€EMbCsl 3 NOHAMMAM CYBEPEHIMENTY CHONCUBAYA.

5. Find in the text the sentences containing the following word-combinations.
1) miHOBUI MEXaHI3M;

2) GyHKIS MApKETUHTY;

3) mnotpebu CroX)uBaya,

4) cyBepeHITeT CIOKMUBAYa,;

5) o¢inocodis BUIBHOTO PUHKY;

6) BUPOOHUKHU CUTAPET;

7) KOpOTKOTepMiHOBHUH Oi3HEC;

8) KOPOTKOTEpMIHOBHUI MPUOYTOK;

9) 3amoBoJeHHS MOTPEO CHOXKUBaAYA.

6. Tick the phrase which most accurately completes each of the statements.
1-a);2-b);3-b).

7. Find in the 1°' and 2" paragraphs the sentences with passive forms.

The marketing function is usually seen as anticipating consumer wants and then
proceeding to satisfy them. - @yuxyiro mapxemuney, ax npasuio, po3enidaroms K
nepeobauenHs nomped cnoxcueaid, a NOMim ix 3a0080J1eHH:.

It seems a fact that the people in capitalist societies are generally better dressed, less
hungry and live longer. - 30aembca ouesuonum, wo 00u 6 KanimauicmuyHux
CYCNibCMBAXx, sIK Npasuilo, Kpawe 00sI2HeHI, MEeHUL 20JI00HI [ HCUBYMb 008ULE.

Prices are determined by the forces of demand and supply. - Cunu nonumy i npono3zuyii
BU3HAYAIOMYB/ 6CIMAHOBTIOIONMb YIHU.

skoksk
2. Read the text in more detail and choose the best answer.
1-(c;2-(b;3-(c;4-(c;5-(b.
3. Match the words or expressions from the text to the following definitions.

1 - billboard; 2 - poster; 3 - social issue; - client; 5 - to pitch for business; 6 - coverage; 7
- creative director; 8 - taboo.
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4. Use the words from the box to complete the list.
1 - client; 2 - target; 3 - billboards; 4 - Creative Director; 5 - corporate image; 6 -
publicity.

5. Complete the following passage.
1 - putting;

2 -to make;

3 -to build / building;

4 - transforming;
5 - setting up;

6 - to bring;
7 - to reflect;
8 - creating;
9 - deciding;

10 - to appear;
11 - launching;
12 - changing;
13 - returning;
14 - drinking;

15 - to expand.

6. Translate the following sentences.

1. A society must care for the sick and underprivileged.

2. It seems undeniable that we should apply precautionary (preventive) measures
against pollution.

3. Cigarette manufacturers conduct market research to study the needs of
consumers.

4. Should we allow entrepreneurs to obtain maximum profits, regardless of the
consequences?

5. Is it a coincidence that the production of this commodity is stopped?

|Y0u may also give your students the following task

Look at the following examples from the text. Consider the uses of like.

A. The German carmaker’s model was likened to a religious revelation.

B. ... if outrageous advertising worked for the likes of Benetton, it could work to
revive the image of the Golf.

C. The VW campaign might look like a marketing disaster.

D. . it can still help to sell a product as advertisers /ike Benetton have already
proved.
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1. In which of the examples above are the words in italics used:

a) as a synonym for to appear"?

b) to give an example?

c) to refer to a type of person or group of people?

d) as a verb to compare one thing to another?

2. Complete the sentences using the correct form of the expressions with like.

1. TV advertising is too expensive for small computer software companies, only ... IBM
can afford it.

2. Aggressive bosses are sometimes ... great apes by the media.
3. Advertising for products . alcohol is banned in some countries.
4. The new perfume bottle is designed to . a sculpture.

Keys
1. aC bD cB dA

2.1)the likes  2) likened to3) like 4) look like
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	5. Find the terms in the text that match to the following definitions.
	6. Complete the sentences with the appropriate form of the words in brackets.
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	9. Translate into English.
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	1. Match the following words with their Ukrainian equivalents.
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	4. Decide whether the following statements are true or false.
	5. Find in the text the words that mean the following.
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	2. Read the text and answer the questions.
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	2. Find in the text the English equivalents of the following words.
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	4. Match the following words with their definitions
	5. Complete the following sentences.
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	6. Translate into English.
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	5. Match the Governors of the National Bank of Ukraine to the periods of their ruling. Find some more information about these people.
	6. Choose the best alternative from the box below to complete the text.
	7. Complete the following sentences with appropriate words in the box.
	1. Decide if the statements are true (T) or false (F)?
	2. Provide definitions of the following terms. Use the Glossary to check. Use the terms in the sentences of your own.
	3. Insert the correct prepositions.
	4. Translate into English.
	3. Use the words in the box in the correct form to complete the sentences.
	4. All the words below can be combined with bank or banking.
	5. Complete the sentences with the appropriate form of the words provided in brackets.
	1. Decide if the statements are true (T) or false (F)? Correct the false ones.
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	4. Translate into English
	4. Match up the following words with their definitions.
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	3. Translate the underlined sentences.
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	6. Translate the following sentences into English.
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	3. Translate the following phrase with to be + to (infinitive) into Ukrainian.
	4. Find in the text the sentence containing the model and translate it into Ukrainian.
	5. Following the example from Ex. 3 translate the phrases into English.
	6. Complete the following sentences paying attention to the italicized part.
	8. Read the text again and answer the questions. Use the answers to make up the summary of the text.
	1. Match the following words and combinations with their Ukrainian equivalents.
	3. Answer the questions to the text.
	4. Decide if the following statements are true or false.
	5. Insert the prepositions in the following sentences if necessary.
	6. Translate the following sentences into English.
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	MANAGEMENT STYLES
	1. Answer the following questions.
	2. Find the English equivalents in the text and translate the sentences.
	3. Complete the sentences choosing the appropriate form.
	4. Find in the text words that mean the following.
	1. Scan the text and name 3 management styles described here.
	2. Decide if the following statements are true or false.
	3. Find in the text these words and combinations, translate the sentences.
	5. Provide definitions.
	6. Translate the following sentences.
	UNIT 11
	MAKING A DECISION
	4. Do you think economical and economic, historical and historic have the same meaning? Check it.
	5. Read the text and answer the questions provided below.
	7. Translate the following sentences paying attention to the italicized parts.
	8. Complete the following passage with the correct forms of the words in the box below. Look the meaning of these words in the dictionary.
	1. Read the text and answer the following questions.
	4. Translate the following sentences.
	1. Find in the text the following combinations and translate the sentences.
	2. Read the article again and find the answers to these questions.
	3. Match the phrases on the left with their meanings.
	4. Provide definitions of the following terms
	5. Choose the right phrase to complete the following sentences.
	1. Find in the text the following combinations and translate them into Ukrainian.
	2. Read the text again and find the answers to these questions.
	3. Match the phrases on the left with their definitions.
	4. Choose the right phrase to complete the following sentences.
	5. Complete the following sentences with prepositions if necessary.
	6. Translate the following sentences into English.
	UNIT 13
	WORK AND MOTIVATION
	1. The following sentences define some basic words about work. Which ones?
	4. Answer the questions to the text.
	5. Find in the text sentences that contain the passive voice and translate them.
	6. Use the correct form of the Passive Voice in the following sentences.
	1. Match the following words and combinations with their Ukrainian equivalents.
	3. Answer the following questions.
	4. Decide if these sentences are true or false?
	5. Use words and combinations from the list to fill in the gaps.
	6. Find the words in the text that mean the following:
	7. Translate the following sentences into English.
	2. Answer the following questions.
	6. Complete the following passage, using suitable words from the list below.
	2. Read the text and translate the highlighted sentences into Ukrainian.
	3. Find the answer to the following questions.
	4. Match the two parts of a sentence.
	5. Find in the text the words that mean the following.
	6. Translate the following sentences into English.
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	1. Which of the statements do you think is true (Т) and which is false (F).
	3. Read the text and find the answers to the following questions.
	4. Find constructions with the infinitive in the text.
	5. Translate the following sentences using the infinitive.
	6. Translate the following sentences.
	2. Find in the text the English equivalents of the following wordcombinations.
	3. Answer the following questions.
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	5. Translate the following sentences.
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	4. Provide the definitions of the terms.
	1. Provide definitions to the following terms.
	2. Find in the text the answers to the following questions.
	3. Put the terms from the box into the correct columns.
	5. Put the words in the correct order to make a sentence.
	6. Translate the following sentences.
	7. Read what the brand manager says about the brand identify.
	9. Match the examples to the summaries.
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	1. Answer the questions.
	Look at the following sentences. Consider the comparatives and superlatives of the adjectives and adverbs.
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	10. Translate the following sentences.
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	2. Answer the following questions.
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	4. Put the words in the correct order.
	1. Replace the underlined expressions.
	6. Write out the person's needs according to the pyramid.
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	1. Answer the questions.
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	7. Find the sentences with by + gerund.
	8. Complete the following sentences.
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	3. In the description ... the underlined phrases are in the wrong place.
	4. Match the two parts of the sentences.
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	8. Complete the sentences with the words from the box.
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